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BUYING THESE LIGHTING EFFECTS COULD 

MAKE YOU MORE MONEY! 


That's right! By providing a professional entertainment experience with good music 
and a great lightshow can help you get referrals from your patrons and book gigs from 
guests at the party. American DJ's new and improved, higher powered 250 watt Titan 250, 
Topaz 250, Trance Wheel 250 and Whirl 250 provide bright vibrant colors and the crowd- 
moving energy you need to get more gigs! 

Be on the fast track of making more money with these quality, affordable 
and reliable lighting effect! 
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Quafrty, Affordabfe & Reliable Products From A Company You Can Trust 



























CONTENTS 



TOOLS 

14» It’s Hot 

New Products 

22» NAMM New Gear Report 

Music Products Industry Takes a Turn for the Better 

28» Scoop 

Peavey Rotomix; In the Party Zone 
32» Scoop 

Booming Mobility: Matrix 1000 System from B-52 
34» The Illuminated DJ 

LED It Be—How Diodes Are Changing Portable Lighting 
38» Lighting Techniques 

Covering More than the Floor 
42» E-Beat 

Review: The Latest Vigorous Version of DJPower 

FEATURE 

46» Dedicated to Digital 

DJs Discuss Computer-centered Performance 

TECHNIQUES 

50» DJ University - NEW Book Excerpt Series 

5 Mobile Marketing Basics from the Classic, Spinnin'2000 
54» Reality Check 

An Alternate Take on the Pricing Debate—Part 1 of 2 
58» Crowdpleaser 

The $1.200 Question: Price, Value, Reputation 
60» Interactive Connection - NEW How-to Column 

5 interactive Secrets—Soiving the Audience Mystery 

ENTERTAINERS 

64» DJ All Stars 

DJTV: MB Editor Infiltrates Wedding Reality Series 

TUNES 

66» Song Story 

Donna Summer's Seasons of Change 
68» Music in Motion 

Panjabi MC Leads Asian Groove Invasion 
70» Remix Report 

72» Play Something We Can Dance Tol 

75» Music News 

EXTRA TRACKS 

80» Singalong Essentials 

Professional Computer Karaoke with PCDJ KJ 
82» MOBILE BEAT DJ SHOW - ORLANDO 

Sun, Fun, Instruction...Pius a Shot at More than 510,000 of DJ Gear! 

90» Extraordinary Events 


MAY 2004 / ISSUE #87 


MOBILE BEAT 


Publisher 

L.A. Communications 

Editor-in-Chief 

Robert A. Lindquist 

Operations Manager 

Stephanie Robinson 

Managing Editor 

Dan Walsh 

Advertising Director 

Iris Fox 

Editorial/Production Manager 
Christine Wagenblass 

Art Director 

Andrew Schmitz 


Editor-at-Large 

Anthony Barlhel 

Contributing writers for this issue: 
Todd Mitchem* Toby Velasquez 
Mike Ficher • Fred Sebastian 
Jay Maxwell • Dave Kreiner 
Mark Johnson • Jim Kerins 
Barry Abrams • Thomas Edison 


Mobile Beat DJ Shows 
and Conferences Producer 

Michael Buonaccorso 

How to reach Mobile Beat Magazine: 

For subscriptions, address changes or back 
issues, contact Mobile Beal by mail at; 
P.O. Box 309, East Rochester, NY 14445. 

Back issues of Mobile Beat can be 
purchased (subject to availability] for $5 
(in Canada: $6, U.S. funds). 

Shipping address; 

1 Mobile Beat Tower. 1782 Penfield Road, 
Penfield, NY 14526 

Tel: 585-385-9920 • Fax; 585-385-3637 
E-mail: webniaster@mobilebeat.com 
Web: www.mobilebeat.com 


Mobila Beat Matamt (ISStU WSB-em) it pubfttbaB 
savtb times per year by L.A. Communications Inc., 

P.O. Box 309, East Roebasler. NY 1444S. 

Ground shipments to: ITS! Penlield Road, Penlleld, NY 14S2S. 
Periodical postaga paid at EasI Rochester, N.Y. andaddttional 

mailing locations. 

Subscription rales - U.S. and possessions: Si3 for 1 year, 
$40 lor 2 years at^SSStitt 3 years. Canada: $33 for 1 year. 
SSg lor 2 years and $75 tor 3 yaars. All other countries: $60 per 
year. SubscripUeas oolside the U.S. must be 
paid In U.S. currency. 

Poslmaslar-Serut address Utangas ta Mobila Baal 
Magailne, P.O. Bex309, EasI Rochester, NY 1444$. 

Copyright 02004 by LA. Communications, Inc. 

Ail rights resarmd. Reproduclloo at copy, photography, 
or artwork prohibited wllbou! parmisslon el the publisher, 
an Idnrtlfing mtltiisl SnSiett It putltthtt'tspptml 

















www.martinpro.com 




Digital Revolution, Take Two 


Technically, “digital DJing’ 
began when the first CD was 
played by a DJ at a gig, almost 
twenty years ago. These days, 
however. I’ve heard many 
people use the expression as 
shorthand for the switch to 
computer-based performance 
that more and more DJs are 
making. There are some 
interesting comparisons and 
contrasts to be made between 
the previous “digital revolution’ 
and the one underway right 
now. Convenience, in the 
guises of compactness and 
mobility, remains a key issue. 
CDs offered a space savings 
over vinyl; MP3s packed on 
hard drives offer even more. 
Bulletproof digital sound was 
a wonderful development for 
DJs, who, more than any other 
users, put a lot of wear and 
tear on their media. Today, the 
differences in sound quality 
(between CD audio and MP3 
compression) are not so 
dramatic. More Important is the 
potential for computers to not 
only carry tons of songs, but 
also make them easy to play, 
sort, edit, etc. 


Thus, Mobile DJsare embracing 
the idea of computer music 
performance. This issue's 
cover story finds a number of 
cyber DJs sounding off on how 
the transition is going. Also, our 
NAMM report reveals a bunch 
of exciting developments in the 
continuing digital revolution. 

However helpful the 
technology may be, DJs still 
have to focus on the human 
element. To help you improve, 
we’ve added “Interactive 
Connection", an exciting new 
column by performance expert 
and Mobile Beat DJ Show 
speaker, Todd Mitchem. We 
also take a fresh look at the 
continuing debate about the 
worth of a DJ's services, in 
articles by Mike Richer and 
Mark Johnson. Your response 
to the ideas offered is certainly 
welcome! 

Like MP3 files on a hard 
drive, there's a lot more packed 
into these pages, so open it up 
and enjoy! 



Dan Walsh 
Managing Editor 
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YOUR INCOME A 

BLOW THE LID OFF YOUR DJ BUSINESS 

BECOME A CERTIFIED STAGE HYPNOTIST! 

Money and Prestige _ h v q * 

It’s no seem liiat hypnotists (witii Geoffrey Ronning’s training) become the * tXpsnO iOUr aOrVICcS 
most pre.stigious and highly paid entertainers in the business. 

Add New Revenue Stream 

f\s a mobile entertainer, Geoffrey Ronning’s knowledge helps boost your 
incotiie by teaching you Hypnotist techniipies. Then offer your new service to 
existing customers ;md new markets! 

Make $800 to $3,750.00 Each Show! 

It's true. Tliat’s why Geoffrey Ronning lives the good life. He’ll even include 
copies of paid checks for you to see in his... 

FREE SHOCKING REPORT 
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“How to Broaden Your Market, Skyrocket Your Income 
and Become a Massively Successful Stage Hypnotist!” 

Ills groundbreaking report provides the inside details on stage hypnosis. 

UMtTED AVAILABILITY* 

Call the toll free recorded message 24 hours a dav at: 

866-754-66S9t ext: #1 

Leave your name and address and your free special report is sent out 
immediaiclv' or • go online to: 

http://tinyurl.com/cfiu 


increase Customer Base 
ideal add on to Mobile Biz 
Exciting Growing Field! 

Cheap to Start! 

Huge Demand 
Massively profitable 

ADDED BONUS: 

For a lirnitecl lime, J 

lam including a special 
interview 

with one of my Stage V 

Hypnosis students. Learn 
exactly how he earned 
$44,752.'^* his first year .. .part time! 

Sincerely, 

Geoffrey Ronning, CH, Cl 
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Offer subjeef to availability and may be withdrawn wthout notice. 


© 2003 Geoffrey Ronning 
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New for 20QH, UOYSSEY mUaducBS new Ftite cases far Denon Dear. Out 
FRDNXISOO single case for the DN-XISDO mixer, out FRDNSOOO single case 
for one DNS 5D0D player and our FRDNX15SD30 holds one Dfi-XI50D 
mixer and two DN'SSOOD players. In stock and available from your 
favorite dealer or mail order bouse. M/so available in colors 
in a fiberglass finish by special order. MADE FOR THE 


WAY YOU PLAY AND THE WAY TO MOVE. 
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Hi, 

I am a long time reader. I think the magazine is great! 

I am a professional disc jockey and singer, and as an 
option can include karaoke with the guests, I do mostly 
weddings, but do other types of functions too. My first degree 
is in music, and my second degree is in computer science and 
business. 

I currently have to bring a lot of equipment and discs with 
me. 1 have noticed DJ hardware and software packages that 
are available. From what I have read, DJPower seems to 
be the best one. However, I am concerned about switching 
over, because of potential computer problems. I have to have 
dependable equipment, especially for weddings. 

Have you tested any of the computer hardware and 
software available? If yes, what do you think of them? Please 
include what you think of the sound quality. My understanding 
is that they utilize compressed files, which means some of the 
sound is taken out, yet they call them CD quality. 

Thank you for your help. 

- Anonymous 

Dear Anonymous - Good timing with your question! 
Check out what a number of computerized DJs have to 
say about making the transition in our feature story on 
page 46, “DJs and Computer DJing." In our “E’Beat” 
section, Tony Barthei also takes a look at the newest 


innovations that have been added to the DJPower software. 
“£-Beaf" is dedicated to keeping you up-fo-dafe on the latest 
developments in compi/ter-dased DJ technology, as well 
as other music-oriented tools, in previous columns, we’ve 
reviewed PCDJ from Visiosonic, FinalScratch from Stanton 
and other DJ programs. 

There are a lot of possibilities when it comes to 
hardware/software combrnaf/ons for DJs. As our feature 
article points out, stability is becoming less and less of an 
issue. Here at Mobile Beat, while we have enjoyed trying 
out the major software programs, we haven’t had the 
opportunity to try a lot of different hardware configurations, 

I would suggest taking a look at a few of the many DJ chat 
boards now available online, and post your questions in the 
compufer technology forums. You are sure to get a lot of 
food for thought about which hardware and software DJs 
have found most reliable in the field. 

In reference to sound quality, MP3 files created at a data 
rate of 128 kbps and a 44.1 kHz sampling rate are typ/ca//y 
considered “CD-quality," but this is definitely a subjective 
judgment. Compression certainly does remove portions of 
the sound, but they are supposed to be portions that the 
human ear will not perceive anyway. The only way to come 
to your own conclusion is to hook up a device that can play 
MP3s to your sound system and listen for yourself! - Ed. 
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JUICE 


Promo Only, 

Inc. and ETV 
Network have 
finalized a 
merger agree¬ 
ment that will 

consolidate the two promotional music video 
services, making the joint venture the larg¬ 
est subscriber-based music video company 
in the nation. The merger marries the two 
companies’ distinct areas of expertise: 
Promo Only's many years of serving the DJ/ 
hospitality industry, with ETV’s track record 
for excellence in the corporate/retail arena. 

"This is a move designed to play to 
each of our strengths," said Jim Robinson, 
director for Promo Only. “It’s our shared vi¬ 
sion that this merger will allow us to better 
serve those who matter most—our subscrib¬ 
ers." 

“We think it's a perfect pairing," added 
Gary Hunt of ETV Network. “One that brings 
a synergy to our industry that can only ben¬ 
efit everyone involved." 

Current plans include the consolidation 
of each company’s vast video libraries, the 
integration of all production and customer 
service to Promo Only’s Orlando offices, 
and the expansion of facilities to include 
Chicago offices. 

Questions about current ETV subscrip¬ 
tions can be addressed by contacting the 
Promo Only offices at 407-331-3600. For 
more info, go to either www.promoonIy.com 
or www.etvnet.com. 



QSC Audio Products, Inc. 

(www.qscaudio.com) appoint¬ 
ed Dennis Goettsch to the po¬ 
sition of Loudspeaker Product 
Planner. Prior to joining QSC, 

Goettsch held the position of 
Director of Engineering for 
Radian Audio Engineering. In 
his new position, Goettsch will 
oversee all aspects of QSC's 
loudspeaker development pro¬ 
grams. 

Goettsch brings over 20 
years of professional audio 
experience to QSC. His back¬ 
ground encompasses both the 
manufacturing and production 
aspects of loudspeaker development Goettsch has served as Man¬ 
ager of Engineering at Eastern Acoustic Works as well as Product 
Manager for JBL Professional. 

"I'm really pleased to be joining QSC," states Goettsch. "QSC 
is widely recognized throughout our industry as a leading force in 
sound reinforcement. The opportunity to contribute to the compa¬ 
ny’s loudspeaker programs is exciting. There's a wealth of opportu¬ 
nity in the marketplace for quality loudspeakers and I look forward 
to being part of QSC’s development process.’’ 

“We are equally excited to have Dennis join our team," states 
Barry Ferrell, QSC's Senior Product Development Manager. “Den¬ 
nis has a wealth of experience with loudspeakers for the pro audio 
market and we see his position as a critical component toward guid¬ 
ing QSC’s relatively new efforts In this area." 
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Andrew Garnett of Brighton. England won an in-home perfor¬ 
mance from Ninja Tunes recording artist, Kid Koala. The visit 
took place on Sunday, December 14, 2003. Andrew and his 
guests enjoyed chocolate fondue while they were treated to a 
private performance and the Kid’s own version of bingo. Kid 
Koala mixed on a Rane TTM 56 mixer, spent some time teach¬ 
ing DJ skills and then left the system behind as an additional 
prize for lucky Andrew. Besides the mixer, the system included 
a Rane ME 15b equalizer, two D A.S. DS-115A powered 
speakers, two Technics turntables, a set of Sennheiser HD25 
headphones, and all the necessary cables. Kid Koala was 
scheduled to visit the North American winner in January 2004. 
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EASY DOES IT ON THE WEB 


JUICE 


At the recent Mobile Beat DJ Show and Conference in Las 
Vegas, during the “Revolutionize Your DJ Business” seminar, 
ProDJ.com debuted a new service for DJ companies. Called 
EZDJWebsites.com, it is aimed at DJs who have been hesi¬ 
tant to set up their own Web sites because of the costs, and 
who need flexibility without a major time investment or steep 
learning curve. It is a “brother" service to DJ Webmin and a 
"cousin" to DJ Intelligence. The new hosting service was de¬ 
veloped by staff member Kerry McCullough. 

For years, clients have been asking ProDJ.com for an 
easy option for setting up a basic Web site, so they can es¬ 
tablish their Web presence quickly and inexpensively, while 
still being able to customize it on their own. Aiming to fulfill 
that request, EZDJWebsites.com promises quick account 
setup, a choice of design template options, with customizable 
buttons and pages, plus easy integration with DJ Intelligence 
and other Web based tools. Hosted in the same facility as 
ProDJ.com’s other premium sites, these are full “dot-com" 
sites, but without services such as script access and “POP" 
style email. 

Globetrotting with new associatioJ^ 

AND TRAVELERS 

V 

29-year mobile entertainment veteran Art Bradtee, along with 
his partner, David Armstrong (concert promoter and co-pro¬ 
ducer of major artists such as Bruce Springsteen, Cher and 
others), have announced the formation of the Global Mobile 
Entertainers Association (GMEA). 

Member benefits of the new organization include both 
liability and equipment insurance, including DJ trailer and 
computer hard drive coverage, underwritten by the world-re¬ 
nowned Travelers Insurance Company. 

“I have heard numerous accounts of facilities that are 
not letting DJs in the door without liability insurance," re¬ 
ported Bradlee. In response, he negotiated an Insurance ar¬ 
rangement that can be tailored to the varying needs of DJs. 
“Travelers has graciously consented to a generous payment 
plan...quarterly, semi-annually, ten payments, or annually." 

GMEA provides discounts on music, audio equipment, 
lighting, DJ software, glow Items, and more. Discounted long 
distance telephone service, and merchant credit card pro¬ 
cessing services with competitive bank fees are also avail¬ 
able. Other helpful benefits include financial and estate plan¬ 
ning, prepaid legal services, and free marketing/sales tips 
and documents. Health care benefits are planned, as well. 
Current corporate marketing partners include Gem Sound, 
Priddis Music and Magic Glo. 

An online member newsletter, a chat room, and bulletin 
boards help GMEA members interact with other mobile en¬ 
tertainment professionals across the globe. 

For more info, call 877-DJ-ASSOC or go to www.global- 
mobile.org. 
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MIXER LAUNCH FEATURES LIVE ACTION 

Allen & Heath was scheduled to launch the new Xone:92 profes¬ 
sional DJ mixer at the 2004 Winter NAMM Show with a series of 
live performances by California-based DJ Brett King, along with 
sets by DJ Christopher Lobsinger. 

A rising star on the Southern California club scene, DJ Brett 
King {www.djbrettking.com) offers up a stompin’ style of dark 
and devastating progressive house that takes listeners on a 
journey through a wide spectrum of deep and eerie bass-driven 
sounds. His tough style has been bumping dance floors since 
his first public appearance at Elements in Orange County, while 
his slick mixing skills have landed him at an ever-increasing ar¬ 
ray of clubs in Southern California, including Spundae, Traffic, 
Las Palmas/Monday Social, and The \^per Room. Brett current¬ 
ly holds a residency with Traffic Events and on Eccentricbeats. 
com with his weekly Internet radio show, “Evolution Fridays." 

Dubbed a wunderkind by many, sixteen-year-old DJ Chris¬ 
topher Lobsinger (www.christopherlobsinger.com) has been at¬ 
tracting interest from major dance labels and DJs. He has taken 
the dance world by storm with his natural mixing talents. With 
the encouragement and support of Gianni, a top resident DJ at 
San Francisco’s legendary Spundae, Christopher produced his 
first progressive DJ mix CD two years ago, which led to a regu¬ 
lar show on Internet-based Proton Radio's "San Francisco Ses¬ 
sions.” Since then, he has been we boasted all over the world on 
Thump Radio, U4EA (Belgium), and Mercury Server. 


List Adjustment 

In the March issue’s Top 200 song list, the artist for number 99, 
“Fishin' in the Dark" was incorrectly listed as Alabama. It should 
have been The Nitty Gritty Dirt Band. ~Ed. 
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still lugging around heavy equipment? 
Still rummaging throjigh your CDs? 

You need DJPower! 

Mixes like your existing mixer plus so much more! 
Auto & Manual Beat Mixing 


The only MP3 mixer that also Mixes 
^ Video! (Karaoke too!) 


Optional RF Remote Control 


Optional Touch Screen 
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I* Optional Advertiser/Banner 
add-on 

Fully Customizable Hot 
Buttons 

Customizable Screen 

Rip your CDs. Record your 
vinyls. Record your mixes. 

Requested songs at your 
fingertips. 

Program your sets in advance. 


Don't settle for less....Meet ALL 
your needs in one box 

ETV & Top Hits Karaoke 
libraries now available - 
preloaded on your system 
St ready to go! 



: I 

mi 


DJPower Internati 
501 Deodara Drive, Los 
94024, USA (6 
_ dJpower@dJ 
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NEW PRODUCTS 




RIVER OF LIGHT 

The latest in the Pearl River line of 
mobile lighting products from Omni- 
sistem is the Design 150. It adds vivid 

color projection and flexible strobing and dimming to your show. Eight stepper 
motors promise smooth operation. Lamp options from 2,000 to 6,000 hours of 
life provide cyan, yellow and magenta color mixing, with a crossfading effect 
at various speeds. A double-bladed shutter facilitates dramatic blackouts and 
linear dimming. You can program the Design 150 using its 6 DMX channels, or 
run it in automatic mode with master/slave capability. The Design 150 weighs 
38.8 pounds and measures 11" x 15" x 20.5". 


Omnisistem Lights & Effects • 7819 S. 196th St. * Kent, WA 98032 
Tel: 253-395-9500 • Fax: 253-395-9494 • www.omnisistem.com 




irS IN THE BAG 

To help you get where you’re going 
in style, Gemini presents five stylish 
new record bags designed especially 
for professional DJs. Constructed 
from rugged nylon, and available in 
multiple colors, they come in three 
different styles to use for transporting 
records, accessories and even audio 
gear. 

The SB-30 Is a sleek, over-the- 
shoulder-style backpack that holds 
30 records and provides a total of 12 pockets to hold head¬ 
phones, a cell phone, IDs, and other DJ accessories. A pad¬ 
ded shoulder strap, along with carry handles and backpack 
straps make travel comfortable. Side adjustment straps also 
ensure that the bag feels secure even when not full. A pad¬ 
ded base ensures the survival of your precious vinyl. 

The EB-70 is a larger carrier-style DJ bag, with fully pad¬ 
ded thermal foam protection, which can hold up to 70 pieces 
of your best wax. It is also available as the EBT-70, with an 
integrated trolley system and tough telescopic handle. Stack 
an EB-70 on the rolling unit for extra capacity. 

The PB-80/PBT-80 carrier-style bags feature even stron¬ 


ger nylon and a PVC under-coating. Two padded protective 
pouches are included, one for headphones and the other 
for a removable 25 CD sleeve wallet. A removable foam- 
lined internal container allows you to partition two useable 
areas. The PB-80 can hold up to 80 LPs and can even han¬ 
dle DJ mixers or other hardware. MSRPs: $39.95 - $129.95 

Gemini Sound Products • 120 Clover PI. 

Edison, NJ 08837 

Tel: 732-738-9003 • Fax: 732-738-9006 
www.geminidj.com 



www.mobilebeat.com 


may 2004 

























































NEW PRODUCTS 


MADE OF STARS 

Do you want to add instant excitement and drama to your presenta¬ 
tion? Why not perform in front of a curtain of moving lights that are 
chasing to the music. Now any Mobile DJ can drape a professional¬ 
looking chasing-light backdrop behind their booth, thanks to the new 
LED Curtain from American DJ. The black nylon curtain contains 
more than 100 LEDs, which are known for producing extremely sharp, 
brilliant points of light. They cost much less than the fiber optics that 
were used in most light curtains in the past. A chase controller comes 
with the curtain system. The lights can be set to operate in 3 modes: 
All Lights On, Sound Active, or Chase (moving to built-in pro¬ 
grams), In addition to the curtain and controller, a tripod stand 
system (two tripods and a crossbar), along with a carrying bag, 
are included. The entire assembled system measures 123" 
wide by 82" high. MSRP: $599.95 

American DJ • 4295 Charter St,, Los Angeles, CA 90058 
Tel: 800-322-6337 • Fax: 323-582-2610 • vww.americandj.com 
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DMXIOOSQ 


4<honnBl DMX-512 luminaire 
Coniroctible gobo for squeeze effect 
14 gobos plus open 
4 glass gobos 
8 one-color gobos 
1 bicolor gobo 


TM 


All new exclusive 
expandable/contractible 

gobo effect 


1 four color gobo 
1 while 
Rotation 








Strobing 
Gobo Bounte'*^ 

Micro stepping motors 
Manual focus 

Built-in beat-activated programs (stand alone] 
Automatically enters stood olone^hen 
no DMX signal is present 
,(]pJiondllCA-8 easy controller with multiple functions 
'Program moble via: ShowXpressJigeLDMX-b, 
DMX-40, DMX-50 or anyj^^^P^ controller 
Fan cooled 
Thermal switch 
Size: I3.3in x i2.6in x 8.5in 


Bulb: IX EIC3 24v 25Qw fSOQhrsl 




2-year limited warranty^^^ 
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DISTINGUISH YOURSELF 



.chauvet lighting, com 


N. 29th Cl. • Hollywood, FL 33020 


info@chauvetlightiing.com 


ph.800-762-1084 fax.954-929-5560 
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GRAB A HOT ONE 

At Winter NAMM 2004, PVDJ (a division of Peavey Electronics 
Corporation) introduced the new Grabber sampling module, 
which allows DJs to automatically create or “grab" audio loops with 
a single touch of a button. While most samplers require start- and 

end-point editing, the Grabber auto¬ 
matically creates perfect loops using 
its built-in BPM counter, and automati¬ 
cally syncs the loop to your main mix 
tempo. The Grabber features sepa¬ 
rate buttons for 1, 2,4, 8 and 16-beat 
loops. It also includes a jog wheel for 
phasing effects and other fine adjust- 
ili ments, and a selector switch that 
enables reverse play. You can layer 
up to 6 loops simultaneously. The unit 
allows variable sample rates up to 96 
kHz and 24-bit resolution. MSRP; TBA 


PVDJ • 711 A St. 

Meridian, MS 39301 
Tel: 601-483-5365 
Fax:601-486-1278 • wiww,pvdj.com 
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GIVE ME A VISUAL ON THAT MIX 


The DCD-PR01000, the latest professional dual CD player from 
American Audio, comes equipped with nine digital effects, Power 
Touch™ jog wheels and all the other performance tools found on 
the company’s acclaimed Velocity CD player, while adding a bright 
new LCD display to each side. The display provides DJs with vital 
information at a 
glance, featuring a 
track indicator, total/ 
remain time, pitch/ 
bpm meter, play/ 
pause/cue indicator, 
single/loop/reloop 
and more. One 
notable new feature 
on the LCD display is a Visual Marker, which gives users a handy 
visual reference for viewing exactly where a disc is playing. Other 
features include tempo lock {master tempo); ±4, 8, 16% and up to 
+100% pitch control: seamless loop; reverse play; true instant start; 
anti-shock memory; and Fader Q Start (when used with compatible 
American Audio Q-Series Mixers). There are also 3 Flash Start 
sampler buttons per side, each holding a 6-second sample that can 
play with or without a CD in the drive. MSRP: $1,049.95 



American Audio • 4295 Charter St. • Los Angeles, CA 90058 
Tel: 800-322-6337 * Fax: 323-582-2610 * www.adjaudio.com 
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NEW PRODUCTS 


GET THE SPOT OUT IN THE WASH 

The new LMX-3 Color 
Spot and Color Wash 
from Odyssey feature 
LED technology that 
provides stable, intense, 
fade-free color. With 145 
LEDs packed into a com¬ 
pact body design enclos¬ 
ing a built-in power supply, 
it can be used in almost 
any environment you might find yourself in. RGB color mixing 
allows infinite color possibilities via a DMX controller (4 chan¬ 
nels: red, green, blue, dimmer/strobing). The units’ basic colors 
include: red, yellow, blue, green, orange, indigo, purple, cyan, 
pink, light pink, and violet. The LMX-3 units feature sound-ac¬ 
tive and demo modes. The Color Spot provides a 15“ beam 
spread, while the Color Wash gives you 60“. These units boast 
a lifespan of up to 100,000 hours. Each measures 4.25” L x 
5.75" W X 4.5"H and weighs two pounds. MSRPs: $319.90 ea. 

Odyssey Innovative Designs * 155 N. Aspan Ave. 

Azusa, CA 91702 • Tel: 626-334-0800 / 877-563-9773 
Fax: 626-334-0226 • www.odysseygear.com 


PUTTING ON THE SQUEEZE 

The DJ Squeeze from CHAUVET Is a bright and unique con¬ 
tractible gobo effect. The four-channel DMX-512 fixture comes 
with 14 gobos plus open: 4 glass, 8 monochromatic, 1 bicolor 
and 1 quadcolor. Patterns seemingly inflate and deflate, bringing 
a new kind of movement and energy to your dance floor. Other 
effects include strobing, rotation, Gobo Bounce™, and blackout. 
You can adjust image sharpness with a manual focus control. 
Built-in programs are beat-activated for stand-alone operation, 
while the fixture is also program- 
> mable via any universal DMX 
controller. DJ Squeeze is cooled 
by an internal fan and automati¬ 
cally enters stand-alone mode 
when the DMX signal is lost. 

Other features include microstep¬ 
ping motors for smoother move¬ 
ments, a thermal switch and a 
bright 250W lamp (ELC3 24V). 

MSRP: $539.99 

CHAUVET • 3000 N. 29th Ct. • Hollywood, FL 33020 
Tel: 954-929-1115 / 800-762-1084 * Fax: 954-929-5560 
www.chauvetlighting.com 
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Large Diameter Speaker Uni 

High power output for monitoring 
a high level of sound. 


Scratch Mode 

Scratch, cue up your song and even perform a 
backspin. 


Folding, Soft Touch Housing 
With Universal Joints 

Universal joints allow the head- 


• Emergency Loop 

Set a four-beat seamless loop at the touch of a 
button. 


• Vinyl/CD Mode 

Gives you the option of operating in 


phones to fold for easy storage. 


one of two modes - vinyl or CO. 


Stereo/Mono Selector ' 

The selector allovn you to mix right 
and left channel signals for single 

a 

ear sound monitoring. 

Cord Assembly 

User replaceable. 


• Hot Cues & Loops 

Now even Cues / Loops can be saved to any of 
the three banks available for each CD. 

DJM-3000 


• Digital Out 

Conned to a digital PA system, MO, DAT 
player, or any other device with digital input. 


• Vinyl Speed Adjust 

Adjust both the "wind down" and "wind 
up" of your song. 

• Instant Reverse Play 

With no loss of tempo or pitch, it can be 
used immediately within any track 
without having to stop or start 



For alt youf product info, dealers and merer 
wum.PionccrPfoDUottt BOO-782-72W 


• Effect Mix Mode 

Easily affects phrases in a BPM-tinked operation 
when transitioning from one song to another. 

• Beat Effects 

Effects dial for complete control over effect inten¬ 
sity. Effects range enables sound effects on 1/4, 
1/2,1/1.2/1,4/1, 8/1 beats. 


• Jog Dial Display 

indicates current* play position. 135 

e 

frames for one rotation. 

• Auto Beat Loop / Beat Cutter 

Instanify set a loop to eHtier 1,2, 4 or 8 
beats, or manually set a loop and the 
buttons ad as a "beat cutter”, cutting 
the loop to creirte dramatic builds. 
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114 Church St., Freeport, NY 11520 


Magic in the Night 

- -. TM 

Lite-ropes 
& Glowsticks 
Hats 
Maracas 


LED's 


Gifts 


Party Kits 
Papergoods 
Tambourines 
Favors & More 


Order Xoll 


: 1 - 800 - 645-6513 


Order Wholesale & Become ari Affiliate 


W W^ W. IVIA K E S F»A Ft XI 
Phone: (516) 546-7400 24 Hour Fao 


IVI 


: (516) 546-7024 





is the most recognized name in 
ulers. Better designa, great fit-and- 
and solid towing vatue am Pace advantages, 
illrom an aimost unlimited fist of sizes, styles 
tiopi* And every price range is covered. Learn 
by us or call 1-300-247-i7iT today. 



NEW PRODUCTS 



PORTABLE SOUND 
GETS IN GEAR 


The RoadGear™ series, new from 
Phonic America, is the first in a new 
generation of portable performance 
systems, providing a number of 
compact solutions for Mobile DJs. 
RoadGear units are each complete, 
self-contained systems featuring 
2 full-range speakers, a powered 
mixer, dynamic microphones, and 
all the cables to get you connected. 
RoadGear 160 features 160 watts of 
power, a 4-channeI mixer, a dynamic 
cardioid mic, and one stereo input 
for CD players or other sources. 
RoadGear 260 offers 260 watts, 
a 6-channel mixer, and 2 stereo 
channels. It ships with 2 mics. The 
mixer and speakers fit together for 
easy portability and boast high- 
impact modular polymer construction. 
MSRPs: RoadGear 160 - $699.99; 
RoadGear 260 - $849.99 

Phonic America Corporation 

5411 Johns Rd., Ste. 605 

Tampa, FL 33634 

Tel: 800-430-7222 / 813-890-8872 

Fax: 813-890-6861 •www.phonic.com 
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AUDIO FACT: « 1 a 

AMPLIFIER LIFTING IS NOT AN OLYMPIC SPORT 




The PLX Series is the number one choice 
of mobile sound professionals and DJs. 


Sometimes it just feels that way. 

Conventional amps, due to their inherent design can be heavy. Very heavy. Fortunately, 
QSC created the PLX Series amplifiers—each weighing a mere 21 pounds! That's up to 
3,400 watts of crystal-clear, worry-free QSC power in a package that's only 2-spaces high, 
13.25" deep, and over two-thirds lighter than conventional designs with similar output 
power. And with a bevy of features that pros demand—like selectable clip limiters and 
subsonic filters {to reduce distortion and protect speakers), 1/4"TRS and XLR inputs, Speakon'“ 
and shock-proof binding post outputs, front- 
panel LED indicators and a variable-speed fan 
to keep your PLX running cool and quiet— 
you won't sacrifice quality while your rig 
sheds pounds. 

So save the heavy lifting for the gym. Check 
out the PLX Series at an authorized QSC retailer 
today. They're available in a convenient carry¬ 
out size. For further information, visit 
www.qscaudio.com or call 800-854-6175. 
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HEAR THE POWER OF TECHNOLOGY 


























The Road Goes Ever On 


By Mobile Beat Staff 


I 



1. Spanning wornen-Diockwjst from upper 
left DJ Katrina al TA3CAM; l^lly Barrett 
at Nufnadc, Nicole Hoekat Pane; Di 
Annalyze & Shortee at Stanton. 

2 American Audio's CDf 300 turns 
the tables 

3 Nailinq your Technics-F to B 
SL-D21200, SH-MZ1200, classic 1200 

4 the Crystal Method gels busy 
al the M-Audio booth 


...and the DJ products 
industry has taken a 
very encouraging turn 

C overing the Winter NAMM tradeshow is always fun 
but ahvays nequires slemirra for those assigned to get 
the scoop on all the latest gear. This year, the long and 
winding road was liried with the most new products tor DJs n a 
number of years, including some technok^gy never seen before. 
Manufacturers are apparently poised to take full advantage of 
the upswvtng In the economy. If you have been holdirkg off on 
new gear purchaseSn 2004 is looking like a good year to take tho 
plunge and update your system. And if you are just entering the 
professior^l DJ vrartd and budding an equipment arsena!. you 
pickcKf a good time to start shopping. 

What follows is the most compact overview of the 2004 
Winter NAMM Show's abundance of PJ products that we could 
manage. Look for expanded coverage, with rnore product info 
and pictures, at www.mobitebeal com. 

PA Equipment 

There was a noticeable trend this year in the realm of mobile 
sound repfoduclion toward matched speaker/amp/PA mixer 
systems and powered top box/subwoofer systems. A bit bigger 
than the rest, but stilt mobile, was B-52's Matrix system. (See 
review on page 324 Por compactness, the TV100 Traveler from 
Crate, an upcoming duahspeakerfsub combo from Peavey, tho 
Road Gear series from Phonic (see It's Hot for more info), and 
Yorkville's M8P1/P2 were of note. 

Anchor Audio's Liberty system combined a speaker amp 
and wireless mic In one battery-powered unit Soundcreft. the high- 
end mixer maker also entered the fray with a couple of portable 
PA units, the GigRac 300 and 600. Another new self-contained yet 
powerful untt was Soundtech's AL12R PA System. 

Many interesting new speakers came from Cerwin-Vcga 
(ProStax™), Cfynacord (Ml5, Mlfl). EV(SxA360), JBL(JRX SeriesJ. 

Paavey (a redesigned SP Series), QSC (Isis I-B2H), Yamaha (BR 
Series). Yorkvilte (C-170), and others Bag End showed off an 
extremely oompact 10* subwoofer, the S-10D. The OnD12 and 
15 heralded a new lino of heavy-duty mobile enclosures from 
Community. On display by State of the Art Music, NIightN's flaU 
panel speakers sported new printed graphics sheets that can blend 
In or stand out as desired. Samson was going after the live sound 
market with their now Resound line of speakers and a number of 
powered mixers, including the 10'Channel XM910. which includes a 
crossfader to mix between dual CD inputs 

Crest introduced Ihe CD end CM amp lines. Tho IToch series 
from Crown packed dean power into 2RU units, each under 30 
pounds. QSC unleashed their big dog, the 11Q0-watl (dQ) RMX 5050. 

The J Series of amps was displayed by TAPCO, Mackte's new PA 
brand. Yamaha unveiled its P Series of amps, featuring 4 r^ew models. 

Microphones 

AKG's D 3800 M featured easy conversion between wired and wireless 
operation. The next generation of Midnight Blues mics, including a 
variety of vocal models (MBIk. M63k) was unveiled by Audio-Technica. 

Azden s 5110RH UHF wireless system was also of interest to DJs. dB 
Technologies introduced digital feedback suppression circuitry in its new 
wireless mics (WM and PU series). Designed for high sound quality 
oomblned with roadworthiness, Shura's SLX wireless systems were 
displayed. Sennheiser announced rts redesigned evo/c/fion- G2 wireless 
systems to great fanfare, and demonstrated them at rts dealer appreciation 
concert, which featured DJ Pu^le as an opener and headliner Vertical 
Horizon, 


1. Laptop sound enrichment; 
Echo Digital's Indigo-DJ. 

2. The S-10O 10* condensed 
sub from Bag End. 

3. DJ Puzzle serves up 
jazz-hop hors d'oeuvres at 
Sennheiser's party. 



2004 looks like 
a good year to 
take the plunge 
and update your 
system. 


Headphones 

More and more quality headphones for DJs, wilh flexible features end without 
huge price tags, wore in evidence. American Audio (HP-500), Gemini (DJX- 
1. Eggphones), Numark (PHX), and Stanton (DJ Pro 3000), all released 
phones to complement their other DJ gear Others, such as Nady (QH 660), 
Sennheiser (HD 650), and Sony (MOR-7505) added DJ-specific models to 
their lines. Ultrasone listened to suggestions from DJs and updated its multi 
transducer HFI,550 and HFi.650 rr>odeis with more fow-end punch. 
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What 

everyone 

should 

get caught 

playing 

with. 


give us a call and find out why 
we're the industry's #1 source for 
music and music video. 


15 specialized music formats on CD 



Are you a disc jockey? Video jock? 

Trying to buiid your music library to satisfy every unique audience you face? 

We can help. Call our music consultants today, they will work with you to help you 
decide which format is best for you. With 15 audio varieties (some radio-friendly, 
some club-friendly) and 8 specialized music video formats on DVD, you can get 
the music you need! Call us today or visit our website for more info on 
specialized formats for specialized environments! 


www.promoonly.com 

promo@promoonly.com 


For qualified professionals only. Must meet qualification requirements. Not available to the general public. 



ProeeAiOr& 

At you can ahvays fintl lagksns of wonder-boxes 

that PJs can use to achieve better of more interesting 
sound, and tha year was typical. Natabty, BBE rolled out a 
series of multi-tasking units that oombine Sonic Maxim ler 
technology with other useful functions like a crossovers {Max 
X2 and X3) and a compressor (MaACom) For hands-on 
effects fun, Gemini introduced its other-woridly DSP-1 unit, 
and Korg rolled oui the KAOSS Pad enf/ancer. which adds 
video effects to its menu of flngordp audio controls. 

DJ Mixers 

Amencan Audio showcased tha Q^pand Mkll 4-channet 
mixer. The unit's makeover inctiided bar-styie LEDs 
for moniioring audio levels, among a host of other new 
features. Allen & Heath unveiled its latest ctub mixer 
masterpiece, the Xone:92. The DN-X1500 frorn Denon 
was offidalty unveiled, featuring a host of digital effects, 
flexible input routing and monitoring capabilities designed 
to play w'sll with all the company's latest CD players. 
Gem Sound added lha VMX-5Q and 60 (2 and 3 channels 
respectively) lo its mixer line. The 24-bft digital DXM01- 
USB from Numark Included USB inpuLdutput allowed 
playback from and recording to computers. PVDJ showed 
the knob-controlled, flexible Roto mix {reviewed on page 28). 
Pioneer's r>ew DJM 909 featured extensive controls. Including 
a touchscreen for tweaking onboard effects. Adding a removable 
effects module, Stanton upgraded its DJ Craze-designed SA-12 
mixer to the SA*12X. As a partner to its new digital turntable (see 
the Players section). Technics debuted the SH-MZ1200 DJ mixer, 
with 12 inputs. Vestax added a number of models to its PMC line, 
including the PMC 500 5-chann©l umL 

Putting video nriixing more easily into DJs' hands, Edirol 
debuted the V-1 and the LVS-400, both 4-channef video mixers, 

Turntabfat 





t. The DVJ-XI from Pioneer lets you 
scratch video. 

2. Always something eccentric at 
NAMM; Leon Gnienbaum shows his 
Samchiliian MIDI controller 


American Audio raveaied two sleek new lumtablas. the HTI 3.8 
and DTt 1.9, The PT01 from Numartt added a portable mocfeJ for 
previewing vinyl to the compan/s stabie of turntables. Vestax 
dressed up its hlgh-torque PDX-200D with a new sleek black finish 
and added BLK to its moniker. The PDX line also saw A now models 
introduced. 


3, The JRX 100 from JBL points 
sourxj where ri needs to go. 

4. Numark's breakthrough 
HDCD1 hard dnveiCO player 


Players 

Ameiicari Audio's DCD-PRO 240 dual CD player was in the spotlight 
along with its Ng brother, the DCD-PRO 1000 (See it's Hot for more 
on the latter.) Two new tabletop units, the GDI 500 and GDI 300 were 
also unveiled. Oenon's new DN-04000 dual CD/MP3 player was on 
display. Denon also augmented its DN-S3000 and DN-S5000 tabletop 
CD/MP3 players with an adapter that now lets you use any vinyl 
record to control digital scratching. The latest dual CD/MP3 player 
from Gemini, the MPX‘3 was on hand, sporting a streamlined front 
panel and attractive black metal finish. The CFX-4Q and 50 dual 
GDPs offered similar good looks and ample effects, Gemini showed 
two new table units, as well, (he CDJ-01 and 02, 

Numark made multiple splashes with some unique products. 

The HDCD1 was debuted as the first hard drive playback solution for 
DJs. The unit combines a 40 GB hard drive with a dual CD player that 
can also rip tracks It even records to disc from tine inputs. Two other 
playback units marked a visual direction for Numark: the DVDC1, a 
dual DVD player for DJs. and the CDN2S+G, with CDG capability and 
video outputs. The CDX, with its vinyi/lurntable motor contioi of CDs, 
also got 3 workout 

A dramatic Industry first came from Pioneer—the DVJ-X1. 

Scratching DVD video is now a viable option for DJ/VJs with this 
unit.PVDJ's Grabber sampling module was on display, (See its Hot 
for details JTASCAM added CD-X1500 and CD-X1700 dual GDPs 
to its DJ line, and also debuted the TT-M1, an adapter that allows 
almost any turntable to easily control CD playback. The long-awaited 
Technics SL-DZ1200 digital turntable was fully unleashed on the DJ 
world, with DJ Gerald ‘'World-Wide’ Webb deftly spinning its steel 
wheel 


1 . New Stanton marketing 
man Pablo La Rosa models 
DJ Pro 3000 'phones. 

2. Computer power in your 
rack: PVQJ*s Digital Audio 
Interface (DAI). 

3. DJ Bootcamp commander 
Donle D one explains the DJ 
profession at seminar. 


Performance 
with MP3s and 
DVDs took 
some giant 
steps forward. 


Computer Software and Hardware 
There was plenty of computer stuff specifically aimed at DJs, Echo 
Digital released a dual-stereo, 24-bit soundcard especially for DJs 
using laptops, dubbed tndlgo*DJ. Ai the Kayscund booth, the DJ 
Console from Hercules, recently reviewed in Beat, was exposed 
to a wider audience. It combines an external USB soundcard with 
extensive DJ controls. Kay sound is also dtstributirig the latest version 
of D-Vinyl 2020 ar^d DJPad 2020 from Soundgraph. FCDJ provided a 
sneak peak at its upcomir^g PCDJ Scratch VRM module, Ackling an actual 
turntable interface, it will allow OJs to sample any sound on the ffy and scratch 



www.mobilebeat.com 


may 2004 





















































WWW.SUREGLOW.COM 


MM. 


/t'i'S 






















































































1 


Vm out 


D^non; 


R DN-^: ’5'X mjjcm' iS 


2 Portat^^ P^As cf vsnous 
flavors^ L10 R: Anchor Audio. dB 
Tedinoiisgies. Peavey, Ptxjnic. 
Sound tech 

1 Vesiajt proioiype tumlabie,' 
rnix0T comtxi gels a workout 


n irnmediilaiy. PVDJ^ DAi (DIgllal Audio Intorte^) 
jouooucttd a now appioad^ \o aitagraM &dtwaripr 
herdware DJ mmla playback. Wjlh an intuiPva Enterfacei 
and pridw auto-baaMocadon capaWfiiy, 4*5 sure to 
attract some attention from DJs thinking a^g^,a^utor- 
based performance. Racie hooked up vi^th Seialo to 
rafeasa Scrateh LfVE, a sofftwara^ard^'ra solution fbr 
tumtablists. featuring an external USB audio dsyfoe with 
mic as wall as lino irtputs> Sianion s Rnai Scratcli has 
been upgraded (VI.5) I0Support Mac OS X Panther and 
Windows 20(XI.0CP operating systems, along with Unux. 

In the wider woid of digital recording and 
performance, Apple jumped Into the fray with a rnassive 
release of multiple audio/video recording sortware titles, 
based on Emagics logic software OJ-specific tftles 
are sure to follow. ArluPa upgraded its module-based 
sequenoer/sampier/synih suite. Storm, to version 3.0. 
Cakewalk showcased the latest versions of the Sonar 
OAW and Its rrxxiule-basad suite, Pro|ecl5. M-Audio and 
Abteton released Live 3, an upgrade of a mottt-pfatform 
program that gives an increased level of sample editing 
control. Spectrasonics gave attendees a preview of its 
upcoming Stylus RMX Groove Module* a virtual instrument 
designed for remixing end recording. 

Karaoke 

Aiesis showed the PiayMate Vocalist, a powerful vocal 
remover and microphone processor with a built-lft CD 
player. Audio 2000S brought another full helping of new 
karaoke products to the show. Espedally notable was the 
AKJ7804 Singer's Power IV alHn-one unit, VocoPro showed 
off its 250-watt Twister If rental system and professionat, 
20QO-watt Club-dOOO system. 

Ca ses/B a g s/S ta nd s/e tc 

Gator Cases showed regular and powered versions of the Pop-Up 
console, with convenient tiling top racks. Gemini's 2'5'2 offered a 
solidly buirt combo/slant rack option for D J gear. While celebrating 
20 years of producing durable and functional caseSp Grundorf 
introduced the MixStation™ portable table, featuring unique height- 
adjustable folding legs, For those choosing the new Penan tabletop 
players. Odyssey offered the exclusive FRONX155000 coffin along 
wfih a host of other innovative designs. SKB's latest roto-mokled DJ 
rack, the 10$DJ Station, was cn display* 

For those looking to protect their speaker investments, Bomber 
Bags displayed a large selection of speaker covers Gemini released 
a new family of OJ bags (PB, £B and SB Series) with a whole bunch 
of different colors and configurations* (See It’s Hot for further info.) In 
the realm of stands, the quest for easier set-up was met by a number 
of manufacturers. AK3. Hercules Stands (Kaman), and Ultimate 
Support all featured their own one-hand height adjusters on various 
mic stands, while Peak Stands demonstrated an easy-lodging damp 
as an alternative to screw-in speaker stand adjusters* 







1. Gemlnrs DSP-T Is ready 
to transport your sound. 


There was a 
trend this year 
toward self- 
contained PA 
systems. 


Lighting 

In the lighting arena, American DJ's AccoSpol 250 and DJ Spot 
250 intelligent moving head effect were highlights, along with a 
growing selection of LED products {see It's Hot for one example), 
and affordable fog and bubble machines. Moving further into the 
mobile lighting arena. Behringer unveiled the rackmountable 
Eurolight B113-240 controller* 3-D Magic (textured goto projector) 
and DJ Squeeze (coniractible gobo projector; see It's Hot for 
more) represented CHAUVET's endeavors to find sonae unique 
approaches to lighting fixture design, LEO technology also graced 
the CHALfVET booth. The Power Spot 250 from Elation combined 
a bright moving head fixture with a red laser. The new kid on the 
block. Eliminator Lighting introduced itself to the industry with its 
first product line ISO's DMX Programmer packed 64-diannels of 
Intelligent lighting control Into a road-worihy 4,5-pound package, 
while the SC 816 combined 8-channel non-OMX, strobe, fog and 
chase controls in one unit. Martin's latest Mania gobo units, the DC-1 
and 2, added drfferent liquid textures to the company’s growing DJ line. 

MBT Lighting and Sound demonstrated the Gobosync, a linkable gobo 
projector {up to 12 units) fo its exlensive selection of affordable lighting 
Continuing Its expansion In the lighting market, Odyssey unveiled 
the LJ5D0 Phantom 250 rrwving head, among many other products. 

Omnisistem broadened its selection of affordable laser products with the 
Stinger 1 Series. incJuding green, red and blue models. The Pilot 250 was 
the latest in its intelligent moving head line. 


.. And believe it or not, that’s just a small sampling of the gear showcased 
at the 2004 Winter NAMM show Look for reviews of the hottest products in 
upcoming issues of Mobile Beat. 


2. Davey Dave gets some 
face time with TASCAM’s 
TT-M1 vinyi/CD adapter. 

3. What audio 
developments will this 
century bring? 
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By Jammin’ Jim Kerins 



T he Peavey Rotomix appears to be designed primarily as a club 
installation DJ mixer, but also promises to fit a wide variety of 
mixing needs. The dance club environment actually requires the 
unit to meet some very challenging audio performance and flex¬ 
ibility requirements. My job is to see if the Rotomix is up to dealing with 
these complex challenges. Let’s apply some AC, rotate some knobs, and 
see what happens... 

Sizzling Strips of Sound 

Out of the carton and onto the desk, this 19", five-rackspace metal box 
is dressed in a contemporary, yet not overdone gray and silver graphic 
treatment. At first glance, the mixer appears to have standard functions, 
however, closer examination reveals a feature-packed unit. 

Each of the Rotomix’s six channel strips boasts selectable inputs, 
including line, balanced line, phono, and XLR mic. The multi-strip con¬ 
figuration is bomowed from typical recording- and concert-type mixing 
“desks" (as the studious English call them) and helps reduce crosstalk 
between channels. Gain control knobs facilitate matching whatever 
source you want to throw at the mixer. Another unique feature of tfie Rot¬ 
omix is how its three-band EQ operates. Whereas most EQs boost and 
attenuate in equal amounts, the Rotomix's frequency controls boost 9dB 
and attenuate 24dB, allowing for the ever -popular “frequency kill" effect. 
Channel volume is controlled with big, smooth rotary knobs. 

Any combination of input/output monitoring via headphones or 
meters is just a switch or dial away. Three push buttons direct output to 
, or all three of the mixer’s zones. Lighted PFL buttons let you listen 
to individual channels through headphones. You can also visually set the 
gain level via meters. The uncluttered main control section features dual, 
assignable VU meters, lit by 12-segment LEDs. 


Connector Crazy 

The Rotomix has a well laid-out and labeled back panel, which is 
packed with an impressive array of output and input connectors. The 
six main input channels will facilitate connecting just about any piece 
of gear you have. This includes balanced 1/4", stereo RCA, phono 
RCA, and XLR mic inputs. Two professional features that separate 
this mixer from others are the availability of phantom power and 
an additional microphone gain control. The first lets you con¬ 
nect and use high-quality condenser microphones that require 
power from the board, (How’s that for a killer-sounding kara¬ 
oke show?) The second gives you precise signal matching 
control over all of the inputs. 

The main output section is where the Rotomix sends 
your hot mixes out to the rest of the world—or at least the rest 
of the club. Each of the three zones includes a pair of balanced outputs, 
and two pairs of unbalanced output connectors. This provides much 
flexibility in routing your mixes to other rooms or recorders. 
Crisp screen-printing makes the back panel easy to navigate. 
Even if you forget to read the manual (like you've ever read a 
manual before), getting connected is simple on this versatile 
mixer. 


Soundcheck 

My first step was to check out the basic audio functions. With two 
CO players, a microphone, and high-quality speakers connected, 
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we were ready to go. My immediate impression was that Peavey 
didn’t skimp on the electronics. The mic inputs had plenty of gain, 
and the vocals sounded great through this system. Sampling sev¬ 
eral tracks yielded a desirable non-coloration of audio output. The 
onboard EQ, with “soft-boost," nicely tailored the sound to match the 
speaker system. The headphone output was clear and strong. In 
short order I had a handle on using the two assignable VU meters, 
which helped me accurately adjust all input and output signals. All 
controls were smooth, and responsive. Unlike lesser mixers, once 
you turn a knob, or adjust the frequency there is real and immediate 
feedback from the machine. All my initial critical listening tests result¬ 
ed in high fidelity, combined with a feel that the unit was built to last. 

In the Party Zone(s} 

Where the Rotomix excels is in its ability to route completely different 
mixes to its three stereo outputs. Because the Jam min' Jim arsenal 
of equipment is quite extensive, I was able to simulate, to my neigh¬ 
bors' displeasure, a nightclub with several audio zones. I actually 
used the Rotomix as an excuse to have a party, in order to exploit its 
zone features. This is how I set up my “club:" 

• Main mix output; “Club Basement" 

• Output A: “Hot Tub Club" zone 

• Output B: “Smokers' Lounge" zone (outdoors) 

Did you know that if you have a party and promise your DJ 
friends free booze and tots of girls they will help mix for free? Club 
Basement featured a big sound system with subwoofers. My other 
two virtual clubs utilized powered speakers. Since the Rotomix in¬ 
cludes balanced outputs I was able to easily run long cables to feed 
strong signals to the distant speaker setups. 


Zone Home 

After loading up the Rotomix with several CD players, MP3 play¬ 
ers, satellite music, and microphones, the party test was on. In Club 
Basement we were spinning the latest dance mixes to the thorough 
enjoyment of our young coed partygoers. To the Smokers’ Lounge we 
routed the MP3 player, with a pre-recorded mix of '60s cocktail jazz, 
because that’s what smokers like. My favorite, the Hot Tub Club, re¬ 
ceived its mix via the satellite music system...of course we chose the 
Caribbean channel to complement the bubbling hot water and tropical 
fruit drinks. 

During the course of the party, we were able to monitor all of the 
separate mixes by using our headphones. The assignment buttons 
were great for making announcements individually or collectively 
to any of the different rooms. As the party progressed, the dancing 
and partying shifted from Club Basement, to the Hot Tub Club. This 
required us to cancel the sedate Caribbean mix and route our high- 
energy club music to the now above-legal-capacity hot tub zone. The 
party and the mixer were both complete successes. 

The Rotomix is a fine performer. Its solidly built, smooth-function¬ 
ing electronics, combined with ease-of-use and flexibility, rate this as 
a must to check out. Peavey has been building solid electronics for 
years, and there is every indication that this mixer should provide a 
long service life. • 

To ask questions, make comments or to RSVP for the next party, 
e-mail Jim at jkehns@rochester.rr.com. 

Rotomix - MSRP: $899.99 

PVDJ (Div. of Peavey Electronics) • 711 A St. • Meridian, MS 39301 
Tel: 601-483-5365 ■ 601-486-1278 • www.pvdj.com 
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AT fi PARTY 


AT A CLUB 


The revolutionary Hercules DJ Console gives you access to all the tools of a pro DJ without 
having to drag around cases of vinyl or CD's. Just plug in your laptop or desktop PC computer, 
add some speakers and go. If you want, plug in your mic or headphones, and you’re a 


pro-level D] at home, at a party or at a 

. Plays MP3’s,WMA. .Wav, CD’s 
> Includes 24 bit sampling, 48KHz USB sound card 

- 6 independent outputs ^surround sound ready 

- Stereo line inputs 

• Midi in/out.General Midi 

- Optical & co-axial SPDIF input/output 

- Bundled with a large suite of DJ software 

• Compatible with some other DJ software 

- 43 assorted buttons, wheels, knobs, high quality ALPS faders 


Club. Everything you need is there. 

- Durable ABS plastic carrying case converts to slip-proof base, 
shoulder strap 

• Phosphorescent keys allow you to see control surface in low light 

- Loop sample,cue, match beats,cross fade,scratch, EQ,effects, 
change pitch, quick search for songs 

- Monitor while playing, talkover attenuation 
. l02dBADC,l06dBDAC 

- USB 2 & I compatible 

- ASIO 2.0 compatible 




*e4timjited spINng prke^< 

Is -i rpgisterrd cradcnriiirk of Culllpmot Corporation. All rights rcsofffod. All othrr trddr‘nt;irks jro the property of their respective 
proprietors. IHostr^tions not binding. Contentv<l*‘«Xrt* ipeeifieations are subject to chango without prior notice and may vary from one 
country to another. 


I ■ ■ ■ ' I ■ I ■ ■ ■ r i ■ ^ 

www.hercules.com 
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T here was a movie out awhile back called Other Peo¬ 
ple's Money, with Danny DeVito, in which he spoke of 
the joys of living life with, well, other people’s money. 
This article could be titled “Other People's Speakers,” 
because it's kind of the same thing, only with toys, er, profes¬ 
sional gear provided by a manufacturer for exhaustive testing. 

The specific speakers that we were asked to put to the 
torture test are part of B-52’s new Matrix 1000 system. The 
Matrix 1000 is actually a self-contained sound system com¬ 
prised of three speaker cabinets: a pair of two-way speakers 
and a subwoofer. The trio of sound-reproducing weaponry is 
driven by a three-way amplifier built into the .subwoofer, so that 
all you need beyond the B-52 system to get the party started is 
an audio signal, some cables, and stands. Best of all, the folks 
at B-52 actually considered Mobile DJs when creating this sys¬ 
tem—it's designed to pack up nicely and easily. But more on 
that later. 

Configured for Impact 

To start things off, you send an audio signal to the back/bottom 
of the subwoofer, where B-52 has installed a three-channel, 
proprietary 700-watt amplifier. Four hundred watts of this power 


is directed to a 15" B-52 subwoofer in the amplifier/subwoofer 
cabinet and 150 watts is directed to each of the two-way cabi¬ 
nets. A static crossover point is built into the system at 120 Hz. 

The two-way speakers each contain a 10" main driver and 
a .75” titanium diaphragm. These are connected to the ampli¬ 
fier via Speakon-outfitted cables. 

Okay, so enough of how it’s set up, I hear you saying, how 
does it thump a party? 

To give the system a hearty workout, I brought it to a 
holiday function I’ve done for five years straight. The guests at 
this manufacturing operation are predominantly Hispanic, so 
salsa, cumbia and merengue provide the main source of musi¬ 
cal entertainment. Oh, and by the way, I should mention that 
each year the celebration is actually held in the manufacturing 
facility, so there are plenty of hard surfaces and open air—^the 
perfect place to torture-test an audio system. 

During the course of the event, several guests made posi¬ 
tive comments about the speakers. (Although for some reason 
they kept calling me “essay." Maybe they knew I was going to 
write an essay about the speakers.) My perception was that 
the highs were very strong and the bass was quite sufficient, 
but my tin ear would have appreciated a stronger mid-range. 
While there are gain controls for each of the three channels, 
there are no equalization settings on the speakers. 
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In order to thoroughly test the speakers, I invited several oth¬ 
er gear-heads over for free beer and a blast session. Again, we 
heard comments about the modesty of the mid-range, but overall, 
the package was given the thumbs-up. And everyone's hair was 
thoroughly blown back. 

Mobile Consideration 

One of the most nifty things about this package is that it’s actu¬ 
ally designed to be portable. Someone at B-52 must be a Mobile 
DJ. When the performance is over you just disconnect all the 
cables from the bass unit, flip it onto its back (onto its built-in 
wheels), put the two tops onto the face of the subwoofer, strap it 
all together and throw the cover over the whole enchilada. The 
reverse curvature of the subwoofer grille perfectly matches the 
curvature of the other two speakers. The whole thing fils together 
quite well. Even the strap to attach it all together and the bag to 
cover it are included. 

About the only mobile disadvantage I can think of is that the 
entire speaker package weighs in at a hefty 165 pounds, when 
strapped together. If you’re not used to hefting this much weight 
into a truck, it might be an embarrassing surprise when you find 
you need to elicit the help of a party guest. Yeah, yeah, I know—I 
should work out. 

Multiplying the Matrix 

B-52 calls the speaker system "Matrix" because several of these 
trios can be finked via XLR cables. You could Matrix yourself 
one heck of a sound system by tying several of these systems 
together. 

With three speakers in a (relatively) easy-to-schlep package, 
B-52 has created a winning combination. And, apparently, this 
smart design hasn't missed DJs’ radar screens, as they’ve been 
flying out the door at such a rate that B-52 is working overtime to 
meet the demand. • 


ELEMENTS OF THE MATRIX 
Amplifier 

Subwoofer power output: 400W / 8Q at 1% THD 
10" 2-way speaker power output: 1 SOW / 40 at 1 % 
THD 

Line in: XLR female 

Parallel out: XLR male 

Speaker Out; Speakon NL4 Style Connector 

Crossover frequency: 120Hz; 24 dB/octave 

Subwoofer 

Speaker: 15" custom-built B-52 subwoofer driver 

Nominal impedance: 80 

Frequency response: 40H2 - 120Hz, ±3dB 

Sound pressure level (Iw/lm); 102dB (half space) 

Maximum SPL: 127dB at 1% THD 

Weight: 115 fbs. 

Dimensions (Transport); 28" (H) x 19" (W) x 23" (D) 

10" Two-Way Speaker 
Speaker input; Speakon-style connector 
LF/MF woofer: 10" custom-built B-52 transducer 
HF driver; .75" titanium diaphragm on compression 
driver horn 

HF dispersion: 90' x 40‘ 

Nominal impedance; 40 

Active frequency response: 120Hz - t9kHz, ±3dB 
Crossover frequency (passive): 2.5kHz; 12dB/octave 
Sound pressure level (Iw/lm); 101dB (half space) 
Maximum SPL: 124dB at 1% THD 
Weight: 25 lbs. 

Dimensions (upright); 19" (H) x 12" (W) x 11" (D) 


B-52 Pro Audio 
3383 E. Gage Ave. 

Huntington Park, CA 90255 
Tel: 323-277-4100 / 800-344-4384 
Fax: 323-277-4108 
w\ww,b-52pro.com 

Matrix 1000 Active Speaker System - MSRP: $1,599.00 


Complete System 
Weight: 165 lbs 

Dimensions (Transport): 39" (H) x 19" (W) x 23" (D) 
Warranties 

• Lifetime on cabinet construction and compression 
drivers 

• 5 years on speakers 

• 2 years on amp 
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THE ILIUMINATED DJ 


HARNESSING THE 
SMOOTH POWE R 
OE THE DIODE 
FOR DJ LIGHTING 


L EDs are the hottest tick¬ 
et in the entertainment 
industry (also the cool¬ 
est. as you’ll see), and 
they can open a world of possi¬ 
bilities that will help you maintain 
your competitive edge. These 
small yet powerful diodes are 
taking over the industry because 
of their many advantages over 
conventional light bulbs and the 
sheer magic of their bright, end¬ 
less color palette. From the pow¬ 
er indicators on our computers 
and DJ mixers to the extravagant 
displays down the Strip in Las 
Vegas, LEDs are everywhere— 
and they are here to stay. 

THE LOWDOWN ON DIODES 

LED stands for Light Emitting Diode. 
Unlike incandescent lamps, an LED 
generates very little heat because it 
doesn’t have a filament that requires 
heat in order to glow, Instead, LEDs 
produce light by way of the forward- 
biased movement of electrons in a 
semi-conductor material that releases 
photons. (High school physics review: 
a photon is the smallest amount of 
electromagnetic radiation, usually in 
reference to the visible light range, and 
it behaves like both a particle and a 
wave.) Therefore, you have the advan¬ 
tage of low heal, low energy consump¬ 
tion and a much longer lifespan—up to 
100,000 hours. 



From a DJ’s perspective, these are 
obviously powerful reasons for invest¬ 
ing in this new technology. PAR cans, 
moonflowers, effects—anything that 
operates with a standard lamp will be 
impacted by LED technology. It is the 
wave of the future and it is extremely 
promising. 

LED fixtures such as tubes, pan¬ 
els, cubes, curtains, dance floors, 
ropes, moving yokes and spheres allow 
you to add a new dimension to your 
gigs. Providing a challenge to event 
decorators (who often do little more 
than bring in centerpieces or illumi¬ 
nate plants with floodlights), with LED 
technology, you have the opportunity 
to add a decorative touch and turn 
your gig into a grand event. You can 
use lighted LED coasters to illuminate 
glasses, bottles, vases and objects, 
adding subtle drama to your event. Or 
place LED spheres on tables instead of 
flower pieces and you’ll have an atten¬ 
tion-getter that’s also a great mood-set¬ 
ter. What bride wouldn't love entering 
the ballroom with her husband under a 
halo of f owing colors? 

INCREASE YOUR MIXING 
CONTROL...OVER COLOR 

To understand how LEDs are used in 
the entertainment industry, you must 
first understand RGB color mixing. 

RGB stands for red, green and blue, 
the three main diode colors used to 
create an infinite number of other 
colors. We all remember mixing paint 
colors as kids to get new shades. We 
mixed red and blue paint to get purple 
and different amounts of red and blue 
created different shades of purple or 
even brown. When we download JPEG 
images, we are also looking at the 
results of color mixing—in this case 
RGB mixing. Just like in your child¬ 
hood experiments, mixing red, blue and 
green in different amounts creates a 
multitude of different colors and creates 
the JPEG image. Similarly, televisions 
and computer monitors use pixels to 
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2 independent scanning mirrors 
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Color Changing 
12" Spheres. 




Lightweight, Sound Active, 
Mutti-Co/ored Chase Effect 


3ch DMX512 Luminaire 
with 4.9mW Red AND 
Green Lasers 


Beat-activated, Vibration controf 
S dichroic coiors, 4 phsm mirrorts 
4 lenses, Adjustlible rotating/shakinq 
Effects. Bulb; 1 x EH J 24v 250w 


NEW & IMPROVEO!! 

More functions and New Price!!! 


4ch DMX-512 
Lumineure with 
Contractabla 


Sound-activated, Oobo flower with pnsni 
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and rotate, Bulb: 1 x ELG3 24v 250w 
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ning head that pans I80' 
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Linkabie lasers ' 

32 geometric patterns 
with different sizes, Rotating, MWr 
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PAR cans, moonflowers, effects 


anything that operates with a 
standard lamp will be impacted 
by LED technology. 


change and mix colors to create the images that you see. 

The more pixels, the sharper the image. In LED units, mixing 
red, green and blue to varying degrees allows endless color 
combinations and a wide variety of applications, from decora¬ 
tive ambiance to dramatic outdoor signage. 

All LEDs are not created equal. They come in different 
sizes and packaging with varying brightness, angle of distri¬ 
bution, and life spans ranging from 10,000 to 100,000 hours, 
depending on quality. Big is usually better, but don't be fooled 
by those claiming to provide you with larger LEDs. When 
buying LED products, the key question is quantity. A larger 
quantity of small LEDs will provide a fuller, better flow of ef¬ 
fect than a few large ones. Think back to the pixels in your 
television or computer screen. 

THE IMPACT OF LED 

Let's consider some products that have been around for 
some time and see how they can be or have been improved 
by LED technology. 

We’ve all used ropelights to decorate our booths. It 
doesn’t take long for discoloration to set in, causing the lights 
to look old and dim. In contrast, LED ropelights will look great 
year after year because they don't produce the heat that 
causes the discoloration in conventional ropelights. They will 
last a lot longer: about 12 years, on average, compared to 2 
years for incandescent bulbs. 

Fiber optic lighting is another product category that 
comes to mind. Many of us use fiber optic backdrops or dis¬ 
plays. Their color-changing capabilities are wonderful, but 
their optical lenses are made of glass, which is prone to dam¬ 
age. An LED backdrop will give you the same beneHts, plus 
increased durability. 

When it comes to creative flexibility, LED fixtures such 
as tubes or panels are really hard to beat. Tubes, for exam¬ 
ple, operate via controllers that allow control over a myriad 


of patterns, graphics, and color possibilities. They can be 
linked to achieve a seamless flow of colors or turbulent color 
cascades. You have the potential for chases, flows, flashes, 
sweeps, and various types of color mixing. Put them end-to- 
end to create a rushing waterfall or a subtle trickling stream; 
install them on a floor (they should be sturdy—people will go 
wild on them); or mount them on walls to create an unforget¬ 
table retro ambience. You can even put your company’s logo, 
an event message or the guest of honor's name on them. 

Many fixtures, as we know them now, are being complete¬ 
ly revamped to accept this new technology. Wouldn’t an LED 
moving yoke wash be cool? Already been done. At a recent 
show in Europe, I spotted—and flipped over—a 16-channel 
DMX scanner that utilized LEDs as its light source. Pricey? 
Yes, but think about the flexibility in terms of colors and other 
benefits like low power consumption. (How would you like to 
run 12 fixtures on a single circuit?) 

Not ready to jump into the deep end of LED 
technology? You can start off with the most inexpensive 
items; Stack up some cubes, hang a few spheres and see 
the response that you get. If you still hesitate to dive in, test 
the waters first with a few coasters, magnets, or pins that you 
can personalize as giveaways and see how people will dance 
to win the prize! Partygoers love flashy things and nothing 
flashes brighter than LEDs. They’ll give you the edge over the 
competition. As I heard as a young child on the Carousel of 
Progress at Disney World, “The future is around you—don't 
just watch the parade." 

Open your mind to this new technology...and enjoy a new 
wealth of creative possibilities.* 

Barry Abrams is CHAUVET's product development manager. 
He can be reached via e-mail, at barry@chauvetlighting.com. 
You can also fax your comments, questions and suggestions 
for future columns to his attention at 954-929-5560. 
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Reisponds like a turntable 


DfNJ-S3000 


And that’s just scratching the surPace 
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The most impressive technology on the market today takes us back to where it 
all began: The turntable. Introducing the DN-S3000 — the latest addition to our 
Family oF table top CD players and the world’s First spinning CD/MP3 player with 
Full MP3 Functionality. A real, motor driven active platter* that lets you scratch 
and search CDs or MP3s with the Feel and responsiveness oF an analog table. 
True vinyl emulation. Tons oF digital candy. Check it out at www.usa.denon.com/dj 
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Y ou just bought this new, eye-popping lighting effect, and now 

you’re using it for the first time at a dance in the local high 
school gymnasium. But when you turn it on. it doesn't create 
the explosive, 4th of July fireworks you pictured—it’s more like 
a flickering Christmas candle. The beams aren’t nearly as bright as you 
thought, and their coverage area seems to have shrunk, spanning only a 
small section of the room. Did someone switch effects on you? No, what 
happened is that although your effect may have looked brilliant and wide- 
ranging in the store, it's gotten "lost” in the much larger proportions of the 
school gym. 

Unfortunately, many lighting fixtures geared toward DJs’ mobility 
and budget needs are designed to fit the dimensions of small clubs—not 

4 - 

gymnasiums, wedding hails and the like. So how do you get your lighting 
effects to cover one of these larger venues? 

Happily, it doesn’t take expensive, weighty theatrical fixtures to light 
up a large dance floor or banquet hall. Just by choosing gear smartly, 
knowing about some of the amazing new technology that’s out there, and 
using what you have optimally, you can fill up a room with lighting Q|||pts— 
without emptying your bank account (no matter how large the foHv, or 
how small the latter!) Here are some strategies that will help 
maximum area coverage from your lighting fixtures and budget. 

Focus on Fog 

Like a magician’s tricks, creating the perception of wider lighting coverage 
often involves "smoke and mirrors." One of the easiest and most 
economical ways to spread out your coverage is to use fog with your 
effects. The opacity of the fog will give the illusion of a wider illumination 
area and will enhance almost every type of lighting effect. For the most 
effective results, use a fogger that produces low-lying fog, rather than one 
that shoots haze higher into the air. This will create a dramatic, theatrical- 
type look as the fog rolls out near the floor. Then as the fog gradually rises, 
it will start amplifying the lights, providing a 3D effect that fills up the room. 
Also, keep in mind that a little fog goes a long way, so there's no need to 
over-saturate the room with smoke effects. 

Mirror, Mirror on the Wall (...and Floor...and Ceiling) 

The type of mirror a fixture uses can make a big difference in its coverage, 
too. Barrel-type mirrors are better than flat mirrors for illuminating bigger 
rooms, because they produce four or five beams at once, multiplying the 
lighted area. Fixtures with multi-mirror dishes are another good choice, 
because the light reflects off the different mirrors, creating more beams 
from a single lamp source. In recent times, a lot of multi-mirror dish effects 
have come out on the market that are comparably priced to standard flat 
mirror fixtures, so they provide a good value for DJs who want to cover 
more ground. 

The “Beam Angle” Angle 

Beam angle is one area where many DJs make the mistake of thinking 
that what looks good in the store will have the same impact in a club 
or other entertainment venue. Fixtures with smaller beam angles of, say. 
10* to 12* may appear to produce brighter beams when demonstrated 
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by a salesperson, but when you move 
them into a more cavernous banquet 
hall, they, suddenly look like a tiny spot 
on the floor. That’s because the smaller 
the angle of the beam, the narrower the 
area it covers. So the "sharpness” of a 
10* to 12* effect won't make much of a 
splash in a large room. For this reason, 

I recommend going with a wider beam 
angle of 15* to 18*—you’re still getting 
a bright beam of light, but you’re also 
getting the coverage you need. 

Variety Can Spice Up Coverage 

We tend to notice changes in the type 
of sensory stimuli we're receiving more 
than different intensity levels. (Think of 
the "loud" silence created when a steady 
tapping sound ceases.) So, varying your 
lighting effects is another trick you can 
use to maximize their impact and create 
the Impression of greater coverage. For 
example, simply changing the speed of 
a moving effect can grab the attention 
of onlookers in all parts the room. You 
might want to take a renewed look at 
some traditional inexpensive DJ effects, 
such as rotating balls, which have now 
been upgraded to offer variable speed 
and other options that give them more 
variety for the buck. 

IIAultiply Coverage with Multi*Head 
Packages 

Multi-head systems that consist of 
several effects (usually sets of four) 
packaged together with their own 
controller are another good choice for 
DJs who want to expand their lighting 
coverage. By buying such a package, you 
get a much better value than purchasing 
units individually. Plus, with multi-heads 
you can spread out your effects to fill 
all parts of a room and still have all the 
movement coordinated. To cover the 
most area, the optimal positioning of a 
four-he^ system is to put two heads 
on eadlpde of your DJ setup. Check 
out some of the really compact multi¬ 
head systems that have come out on the 
market. Some of these mini units offer 
a surprising amount of brightness for 
their size. They're great for Mobile DJs, 
because you can set them on standard 
tripods, without having to worry about 
carrying around heavy trussing. 

t 
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Move Ahead with Moving Heads 
For absolute maximum coverage from a 
single unit, nothing beats a moving head 
fixture. With a moving head fixture, the 
entire yoke rotates, not just the mirror, 
providing a full 360* of coverage and 
amazing visual depth. By positioning a 
moving head on the center of the ceiling, 
you can have beams shooting out to all 
areas of the room, looking like they're 
actually in 3D. In the past, moving heads 
were somewhat expensive, but as with 
many developing technologies, the 
price has come down considerably. You 
might be surprised at the affordability of 
some of the newer moving head lights 
developed specifically for DJs. Also, If 
you’re thinking about buying a moving 
head, consider that it can also be used 
as a followspot for stage shows—so 
you’re getting a really versatile fixture 
and good value for your dollar. 

Consider the (Light) Source 

Fixtures with brighter lamps, such as 
discharge lamps, are also coming down 
in price, and they’re a great way to 
amplify your visual presence in a large 
room. Even though discharge lamps are 
still more expensive than halogen, we’re 
seeing more DJs starting to get into 
them. Discharge lamps usually have a 
much longer life than halogen, say 2000 
hours, so they start making economic 
sense when you calculate the lower 
lamp replacement cost. Looking a little 
further into the future, there are other 
exciting, vibrant lighting technologies 
that we believe will be used by DJs in 
the future, such as LEDs, to intensify 
their light shows. A curtain consisting 
of LED lights costs a fraction of a fiber 
optic curtain, yet its stunning vividness 
is virtually the same. With these and 
other technological breakthroughs on 
the horizon, you can say that the future 
looks even "brighter" when it comes to 
getting more coverage from DJ lighting. 

Toby Velasquez is the Vice President of 
Product Development for the American 
DJ Group of Companies. Contact him 
at 800-322-6337 or by way of www. 
americandj.com. • 










































simple, yet effective Jt $ the best Quality mixer ANYONE can afford. | 

Superior Sound Technolopy (SSTlr ultra Ioim noise circuitry, no bleed tftrough. low distortion. | 

Versatile output section: balanced master output roc out booth out and lone ont + 7 line end 3 mic inputs + | 
Fully asslpnable crosslader. o 
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What Was That Sound? 

If you've been looking for a fun and not too pricey way to add some extra 
flash to your mix, QUACK Sound Effects Studio lets you create your own 
original sound effects with an easy-to-use visual editor. Simply select basic 
components from the toolbar, and plug them together in any combination, 
and create exactly the sound you need. You can generate 16-bit, CD 
quality stereo sound files, in standard WAV format, that are ready to add 
to your digital mix. QUACK comes with nine basic sound sources that can 
be combined in an almost infinite number of configurations. You can use the output of one component to control 
another - for example you can use a slow oscillator to add vibrato to a second oscillator. A shareware demo version 
is available. MSRP: $49 - wvw.morello.co.uk/quack.htm 
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Take Creative Action 

Jackson is DJ software that situates itself somewhere between Native Instruments' 
Traktor and Ableton's Live in terms of its method of music manipulation. It 
allows you to alter the structure of songs while playing them—parts can be 
repeated, skipped, paused and reversed. Tracks are automatically beat-matched 
and therefore always play in sync. A collection of filters and effects allows you to 
sculpt the sound to your liking, while a built-in recorder allows you to record your 
mixes without the need for additional equipment. The integrated BeatTracker 
analyzes the rhythmic structure of your tracks. A real-time oscilloscope and 
spectrum analyzer are even included for more technically minded DJs. A demo version (limited to 30 minutes 
playing time per session) is available. MSRP; $125 - www.jacksondj.com 
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Tweaking Tool 

An audio editing program with a large range of high-quality audio tools and effects, 
Acoustica 3.0, from Aeon Digital Media, includes an audio editing engine that allows 
unlimited undo and redo levels, fast non-destructive editing and 24- or 32-bit editing 
with up to a 192kHz sampling rate. You can import tracks from audio CDs and create 
audio CDs with your edited material without leaving the program. Acoustica has user 
friendly and versatile tools for quality enhancement of old LP or tape recordings. 
Remove stationary noise like tape hiss or let Acoustica add high frequency harmonics to dull recordings. Support for 

DirectX plug-ins makes it easy to extend the program with third party audio processing tools. You can download 
a fully functioning, 30-day trial version. MSRP: $29 - www.aconas.com 
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D3Power extends your reach beyond music into multimedia amazement 

By Tony Barthel 

One of the longest-lived players in the computer-based DJ software 

business is DJPower. The company has been a fixture for years. But while some 
companies have chosen to use software to replicate the dual CD player experience, 
DJPower has continued to set itself apart in terms of features and functionality. 

The software's primary function, of course, is to play a sequence of music 
files, as with all computer-based music programs. However, it has grown into an 
integrated system with much more capability than just music playback. Today, 
DJPower is adept at playing music 
videos, projecting text messages, 
controlling intelligent lighting, 
helping you create live picture 
shows and much more. Recently we 
were given a sneak preview of the 
latest version of this software. 

What hasn't changed is 
the familiar software interface. 

DJPower's main feature is a play 
list that lists the files that will be 
played and specifically when they'll 
be played. From there you can turn on hot buttons, music and video preview 
panes, a preview player, music list, played music list and other windows. There 
are a lot of different ways to utilize the software; however, the basic functions are 
extremely intuitive. 
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Lots of Eye Candy 

Among the improvements are a reorganized control panel, tempo control with both 
MP3 files and video, a new "visualizer," and drastically improved video capability, 
including the ability to mix video files and add up to ten live camera feeds to the 
mix. 

The live camera feed is definitely a feature worth noting. You can employ up 
to ten live cameras and switch between them. This would be useful for projecting 
images of the dancers enjoying themselves on your dance floor. Another powerful 
application would be at corporate events, where you could project the speeches 
being made onto a big screen. This might also be an incredible wedding add-on 
where you could project the bride and groom's first dance onto a large screen for 
ail to see, or do the same for the best man's toast. Using DJPower and several 
inexpensive USB web cameras, one DJ can mimic what normally costs tens of 
thousands of dollars to produce. 

Another feature that will expand your possibilities—and potentially help grow 
your customer base—is the "picture show" feature. During the last holiday season, 
I used a digital still camera to take pictures of guests at parties and, moments 
later, used DJPower's picture show feature to have them projected on the big 
screen. Essentially, I created an instant slide show of pictures taken right at the 
event. While this highly interactive feature does not distract guests from mingling, 
it still has a tremendous impact. 

One of the most outstanding features is DJPower's new video mixing capability. 
Those who have considered projecting music videos or karaoke will be happy that 
they can bring all their media on hard drives and use DJPower to mix the songs. 
While one music video is being projected it is possible to set cue points and change 


As the lines between different 

modes of entertainment continue 
to blur, DJs find themselves in 
a unique position to combine 
audio, visual and other aspects 
in exciting new ways. The Global 
Entertainment and Media Summit, 
scheduled for April 3'^and 4“’, 2004, 
provides an opportunity for anyone 
involved with entertainment to get 
in touch with the latest technologies 
and ideas, as well as likeminded 
individuals from a variety of fields. 
The convergence of music, film, the 
Internet and other technologies is a 
primary theme of this conference. 

To quote directly from the 
event's promotional materials: 
"The Summit was created to 
provide a forum for the exchange 
of views, ideas and contacts in 
the independent music, film, video 
and multimedia worlds of the 
entertainment and communications 
industries in a context of innovation, 
reInvention, and the creation of 
possibility for sustainable careers 
and a revolution in marketing and 
distribution." 

For additional information, go 
to www.globalentertainmentnetwork. 
com. 

A dedicated Web site is now 

online for users of Cakewalk's 
popular Projects music production 
software. The site, www.Projects, 
com, was created to help electronic 
musicians take full advantage of the 
Projects Soft Synth Workstation by 
providing free tutorials and tips, 
drum kits, sampler banks, synth 
presets, and groove patterns. 
ProjectS.com also provides an 
online community where users 
can exchange project files, synth 
patches, and patterns. Visitors can 
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tempo on a 

second video, then mix the two together. DJPower 
has been able to play music videos sequentially 
for some time, but the software now allows users 
to actually mix video without thousands of dollars 
of specific hardware. You can also fully preview a 
video file on the computer's monitor before sending 
it out to the big screen. 

Being able to actually change the tempo on 
music files is nothing new to those who own high-end DJ CD players, but DJPower 
has reached a new high point by also making this feature available for video files as 
well. The tempo control sounds as good as those on high-qualit/ CD players. This 
feature alone makes the software an incredible value, as you get more functionality 
than you would with most video mixing bays, yet you have much less to carry, since 
all the media is on hard drives. 

Assume Control 

Some of the elements that have continued to make DJPower unique include its 160 
hot buttons and optional remote control. By using these features in tandem, it's 
possible to replicate the performance of a two-person show with just one DJ and the 
DJPower system. At a wedding, for example, you can program all the formal dance 
songs into hot buttons, which are also accessible via the remote control. Announce 
the first dance from the dance floor and then hit a button on the remote to trigger 
the song. 

You could also utilize the hot buttons and optional Martin Light Jockey software 
that interfaces with DJPower to set lighting sequences with DMX-controlled lighting. 
With the push of a button on the wireless DJPower 
remote, you could change the lighting in the room, roll 
a video of the bride and groom or start a corporate 
presentation. DJPower definitely represents more 
than your basic digital jukebox software. 

DJs who go the DJPower route are probably 
looking for something other than simply a way to play 
digital music files. Again, the remote and the features 
incorporated into the software make it possible to 
accomplish a performance that would normally take 
several people working in tight harmony. Instead, 
using this digital program as the hub, you can craft 
an exciting multimedia experience. 


Digital Testimonial 

By utilizing all the advanced features DJPower has 
to offer, I have been able to secure more high-scale 
corporate events, thus bolstering my own bottom 
line. While it's true that DJPower is not a tool for 
those who choose to stand behind a sound console 
and beat mix songs, it is a great tool for DJs who are 
looking to create an interactive performance without 
the burden of training an assistant. In my particular 
case, I worked up to much of this after using DJPower 
simply as a music playback solution. From there, I 
added video, then, recently, added karaoke and 
began using the picture show quite a bit 

DJPower offers a number of software packages and 
software/hardware combinations. Check out www. 
djpower.com for compfefe information. 


System 

Requirements: 


• Pentium III® 400 kHz or 
faster processor (600 MHz 
or higher is recommended 
for video mixing) 

• Windows®98, ME, NT 
4.0 (not for the video 
option), 2000, XP 

• 128 MB RAM (512 
MB RAM or higher is 
recommended for video 
mixing) 

• 14 MB free disk space 
(program only) 

• Free disk space for 
music and videos 

• Minimum 8x CD- 
ROM drive (15-32 
recommended for faster 
extraction) 

• 16-bit (high-color) and 
800x600 graphics 

• 16-bit duplex sound card 
with bass /treble control 


also read interviews and features 
with music technology leaders and 
Projects artists. 

Project5's interface combines 
pattern-based and live-performance 
sequencing, with powerful looping 
tools. It also comes loaded with 
synths and samplers, creative 
effects, and professional sample 
content. Combined with its support 
for industry-standard effects (DX, 
VST), synths (DXi, VSTi), samples 
(Akai, Kurzweil, LM4, SF, and more), 
and audio hardware (ASIO, Direct 
Sound, WDM) users can customize 
and expand their workstation to 
meet their needs. 

If you are interested in the 

potential of Apple's iPod as a DJ 
tool, surf on over to an interesting 
Web site—WWW, methodshop. com. 
A recently posted article by J. Love, 
"Goodbye Turntables—The New 
DJ Revolution: MP3Js (and iPods)" 
describes the growing popularity of 
the iPod as a kind of everyman's DJ 
device in British clubs. In the article, 
one club's acceptance of the new 
technology is described as follows: 
"On no Wax nights, MP3Js bring their 
iPods and wait for the automated 
projector above the DJ booth to 
flash their number. Then they plug 
in and mix three songs back-to- 
back against another MP3J. noWax 
is a public competition very similar 
to Yap battles,' a la Eminem's movie 
8 Mile. Whoever mixes the best set 
of songs and doesn't get booed 
off stage wins...People who never 
normally get to play tunes in bars or 
clubs are getting a taste of the glory, 
and they love it!" 
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Purchase a feature-packed 
DENON DN-S5000 CD/MP3 
Player and we’ll throw in a 
pair of SONY MDR-V700 Pro 
DJ/Remix headphones 
absolutely FREE! 

And There’s Plenty 
More Where That 
Came From! 

It’s just one of the 100s 
of deals you’ll find at ProSound! 
Turntables, PA systems, 
keyboards, lighting rigs and 
so much more. 

Don’t Miss Out! 

Call TODAY or visit our website 
and request your FREE 
one year subscription to our 
132 page ProSound catalog. 




" 'all 800.303.6577 

r visit pssl.com today! 
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AND STAG E LIGHTING 

The DJ Gear and Lighting Experts 










































COMPUTER DIING - SPECIAl REPORT 



few years ago, it would 
have been very 
unusual for 
a DJ to 

have a computer at a performance. 

Today, customers are actually be¬ 
coming aware of the technology 
and have begun asking about it. 

Many DJs are now including com¬ 
puter technology in their arsenal of 
gear. Some are employing it as the 
centerpiece of their music playback 
solution. 

“Like the progression from Edison 
cylinders to discs, I see that ‘going digital' 
is the wave of the future," says Scott McKinney 
of Solid Sound (Colorado). "It’s the logical progression of music 
playback." 

We talked to DJs across the country to see what their experi¬ 
ence has been with the computerized digital solution. In almost 
every case, the DJs who have tested the waters of digital music 
playback have jumped in with both feet. However, not all DJs who 
have gone digital have fully embraced the technology. Some use it 
as a supplemental playback source, with many keeping CD play¬ 
ers or other more traditional playback solutions as part of their 
systems. 

Dedicated to Digital: 
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Why Make the Segue? 

Rick Hodgkins of Sound Stream Express (Massachusetts) went on a DJ 
cruise several years ago and noticed that the whole cruise ship music 
playback system was computer-based. “When I saw this on the cruise 
ship I had to check it out" He indicated that the move to computer- 
based music playback was “...really simple, much to my surprise." 

Robbie Briton got into computer-based music playback back 
in the days of the original Napster service. Being the co-owner of a 
music store, Briton was very interested in maintaining legal copies 
of music. He had a new pre-release of a Limp Bizkit CD and went 
to a stereo store to show it off. One of the kids there said, “Oh, I’ve 
already downloaded the whole album." That got Briton interested in 
finding out more about computer-based playback. 

At first he brought along his laptop to gigs as a supplemental mu¬ 
sic source, but at one point he finally asked himself, “Why am I bringing 
CDs?" Now he goes completely CD-less. 

“I've carried my share of 100-pound cases of CDs, so the smaller size [of a 
DJ-ready computer] is very much a benefit," adds McKinney. "I also don’t have custom 
ers looking through CDs. All the requests that are made I can put into a wait list." 

McKinney also relates an experience with a bride who complained that he didn't 
play a few of her specific requests. In a vivid demonstration of another DJ software 
benefit, he printed out a play list and showed her not only that the song was 
played, but also exactly when it was played. 

“I don’t have to worry about forgetting music or having a version that's 
scratched," says Ron Ralph of A DJ To Go in Pensacola, Florida. “Computers 
are the wave of the future...if it can make my job easier, and I can mingle with 
the guests—that’s a driving force. I also don't have to flip through a songbook: 

I can make an immediate change with just a couple of clicks. 

Almost universally, the reason DJs moved to digital music playback was 
for convenience. “It makes a one-man show appear to be a two-man show," 
notes Ryan Burger of ProDJ.com, who also maintains a thriving DJ business in 
Des Moines, Iowa. “You can do so much more when you let the thing go and [you 
do] not have to be back there." 

According to Hodgkins, “The biggest benefit is the speed in which you can search 
and load a song and the ability to alter a wait list rotation. It gives you a lot of flexibility 
at your fingertips. You can see what’s in the lineup and what’s happening on 
the dance floor and you can alter that in a split second." 

"The computer makes it more likely that someone will carry ‘oddball’ 
songs because it doesn’t add more weight to do so," adds Todd Sun of 
DJRak. 

Back Up and Stay Legal 

As with any DJ technology, professional computer-based DJs have 
also thought about the possibility of equipment failure. The range 
of back-up solutions ranges from CD players with limited libraries 
to complete second computer systems. Surprisingly few of the DJs 
we spoke with had any horror stories about computer mishaps. 

One of the big differences between CD player technology and 
a computer configuration is the fact that so much can be done to 
modify the latter. That is where some DJs have gotten into trouble. 

Those who tend not to mess with things seem to have better experi¬ 
ences than those who are always making system-level changes. 
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fmaity asked himself 
"Why am I bringing 


CDs?" Now he 
goes completely 


ess. 



“In four years, we've never had a 
crash," boasts McKinney. 

Todd Sun of DJRak, a com¬ 
pany that specializes in building DJ 
computer solutions observed, "The 
operating systems are now stable. 

The hardware is amazing. We’ve 
had systems fall down stairs and out 
of the back of trucks and we haven’t 
had any failures as a result." 

When it comes to duplicating music 
for safety as well as convenience, Burger 
points out that, legally, you can't just add 
additional systems by copying hard drives. “You 
have to have the CDs for each system." Just having a 
computer as part of your playback solution doesn't absolve 
you of the responsibility of purchasing a music library. 

So, what about the new “pay-per-song" services that are 
out there? “Now that there’s iTunes and legal Napster, I've 
been filling in holes (in my music library) that 1 don’t have on 
CD but where I don't want to buy the whole album for one 
song,” explains McKinney. 

Laptop vs. Rack Box 

Many of the DJs we spoke with were not necessarily computer 
literate when they started, but described themselves now as 
more “computer-aware." Although many “early-adopters” of the 
technology had computer backgrounds, many of the DJs step¬ 
ping into the technology today describe themselves as only 
casual computer users. 

Surprisingly, we found a big division between those who 
use laptops and those who use other computer configurations 
to play their music. "I don't use a laptop any more, because it 
just doesn’t look like professional gear," says Briton. “You can 
go to Wal-Mart and buy something and throw it away when it 
tears up, but I’ve stuck with pro gear." 

"We don't think laptops are a good idea,” agrees Sun. 

“If you go that path, you're going to end up with a table full of 
wires and connected boxes. Some aren’t designed for this type 
of duty-cycle." 

Then there are those who swear by laptops for music 
playback. Personal preference plays a big role in the decision. 
Everyone is in agreement, however, that it is important to em¬ 
ploy quality sound cards and fast, reliable hard driyes no mat 

t 

ter what form factor one chooses. 




During the selling process, few com¬ 
puter-based DJs mention the fact that 
they use a computer for playback. Some 
DJs report that many people still per¬ 
ceive computers to be unreliable, so 
they obviously don’t try to highlight 
their technology with those clients. 

Still, some customers are beginning 
to ask if a computer will be used, and 
a few even understand the benefits of 
computer music performance. 

"Most customers are in awe when they 
see my system—particularly owners of ven¬ 
ues," reports Hodgkins. 


Growing Pains 

“I think the industry needs to start behaving like a bigger 
business," laments Briton. He cites continual lapses in 
good customer service from several of the software provid¬ 
ers he's purchased from. This is a fairly widespread com¬ 
plaint among many of the people we spoke with. 

"I'm a hands-on guy," says Ron Ralph, "It’s hard for me 
to read something and follow directions." He hopes that the 
industry will improve its instructional process, perhaps with 
videos or seminars at DJ conferences. 

Edward Holtzman of Tampa Bay, Florida, was an early- 
adopter of computer-based music playback, having started 
five years ago. "It took almost two years to move to com¬ 
puter because of the increases in hard drive sizes and the 
availability of good encoding software. In the past, a four- 
gigabyte drive was a big deal and it was so difficult to store 
a lot of song information." 

“There are a lot of good products out there right now,” 
reports Holtzman. He also notes how the manufacturers 
of more traditional DJ systems seem to be moving to MP3 
vi^pjayback systems. Already several companies who rnanu- 
facture dual CD players are building those systems to reo-^ 
ogni:^,MP3-encoded discs. '/ 

Butter concurs; “There are already MP3 players now. 
There will be a lot more support in the near future. Eventu¬ 
ally, there w'lll be hard drives instead of CD pla^rs." 

More on the Floor 

DJRak s Todd Sgn describes business as ... reat. The 

lirig the 
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Changing Perceptions 
One of the most interesting aspects of the current computer 
DJing scene is customer response. Almost universaHy, the 
computer-based DJs we spoke to have encountei^Tnany of 


market’s taking offE^His advice for anyone 
move toward compiler DJing^-fe to^...downto^ the trial ^ 
ver§lonSi<(rf QorrfpMte^r^^Sb st^are s^^ions) andT 
choosSlfie one’lh'it'^most naturaLto you—that's the one 




the same responses. “Wow.Jhat's cool! Do you download allS 
your songs?" i|f,a familiar Questioir^ keaoflTJs who have 
gone this route. 


tq^onsider." 

his decision to utilize thq computer solution, Ron 
Ralph says, “...I don’t kn?Dv\nwhat rd dcuwithout,i|K,can be 



^ ^ Ki Jr 

out on the dance floor—I don't hiv^la be Worried about 


changing CDs. I can be out there helping 







e or dancing." 
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An excerpt from the original Mobile DJ "‘manual,” Sp’mnm' 2000 


By Robert A. Lindquist and Dennis E. Hampson 

efore Mobile Beat there was Spinnin’. With its ex- 
tensive coverage of practical information on how 
to set up and run a successful mobile DJ service, 
Robert Lindquist's first edition of what would later 
be called Spinnin 2000' (originally published in 1987) was an 
enormous success and the first book of its kind. Last updated 
in 1998, and now published by ProDJ Publishing, it is still quite 


popular. It has helped many DJs get their 
businesses off the ground. If you haven't 
read Sp/nn/n'yet, you are definitely miss¬ 
ing out. The following is a taste of what's 
inside. It is the first in a series of excerpts 
from ProDJ Publishing titles that we’ll be 
providing for the readers of Mobile Beat. 


rit 


How quickly you get your first Mobile DJ gigs will depend to¬ 
tally on how hard you try and how much time and effort you 
expend. It’s also important to know some basic marketing 
concepts. 

Marketing is the procedure of finding a buyer for any prod' 
uct or service. It's “how we compete,’’ For example, at harvest 
time, a farmer decides to sell apples at a roadside stand. The 
farmer's success will depend on how well he goes about de¬ 
signing a marketing program based on the following criteria: 


Regardless of quality, there's a limit to what most people 
will pay for apples. 

3 - Promotion. How do you attract apple buyers? 
Once the farmer thinks he knows who will buy his apples 
and how much they will pay he must decide how 

to get the message out to the public. 

4 - Packaging. Do the apples look good? 

Even people who like apples at the right price won’t buy 
them if they don’t look enticing. 


1 - Positioning. Who buys apples? 

The best apples in the world are of no interest to people 
who only eat oranges. 

2 - Pricing. Are the apples a good value? 


5 - Performance. Were the apples worth the money? 
After a knowledgeable apple connoisseur has eaten one 
of the farmer's apples, will he tell his friends about the ex 
ceptional deal he got, or tell them to stay away? 
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Positioning. Are you appealing 
to the right people the right way? 


The market for Mobile DJs is wide 
and varied—not all DJs pursue the 
wedding and family party market. 

In positioning your DJ service, you 
will determine exactly what part 
of the overall market you wish to 
attack. For example, you may de¬ 
cide to specialize in entertaining 
primarily at high schools or colleges because no other DJ in 
your area has actively pursued that market. After calling a few 
schools, you determine that, between the Homecoming dance 
and Senior Prom, there are plenty of other events to keep you 
busy. After talking to a few of the advisors who book DJs for 
the institutions, you set a reasonable price and design a pack¬ 
age that they should find attractive. You have now positioned 
your service for this particular market. 

The next step is to create a “positioning statement" that 
describes what you do that ties you into the potential market. 
This statement will be used on your business cards, your ads 
and anything else that you put before the eyes of the public. 

If you were to specialize in high schools and colleges, along 
with a huge selection of Top 40, dance and alternative mu¬ 
sic, you would need a big sound system and a lot of lights 
because that's what this particular market wants. A simple 
and possibly effective positioning statement might be “Lots of 
Lights and as Loud as You Like.* 

Most Mobile DJs do all types of parties and concentrate 
on wedding receptions because they're a substantial part of 
the market. A positioning statement, such as “Fun DJs for 
Weddings and Other Events," lets potential clients know what 
you offer in a single line. If your organization offers additional 
services, such as video recording, your positioning statement 
could say something like “Walla Walla’s Only Full-Service 
Video and DJ Service." 

Pricing. Is your service priced 
according to your market? 

In the example in the last section, pric¬ 
ing was determined by checking with 
the people who book DJs for various 
high schools and colleges in a particular 
area. If you are more interested in going 
after the lucrative wedding reception 
market, begin by calling (or having a 
friend call) other DJs in your area. Play the part of a bride or 
groom and request information for an upcoming wedding re¬ 
ception. Ask such questions as: 


r 

. 


: 




• What s the minimum number of hours they will play? 

• What’s the standard rate for four or five hours? 

• How much for overtime? 

• Does the price include special lighting? 

When checking the prices of other DJs, pick a random up¬ 
coming Saturday six to eight months off. Have some particu¬ 
lar hours and the name of a legitimate reception hall in mind. 
Each DJ you call will be asking you some questions and if 
you don't sound convincing, they may catch on and give you 
inaccurate information. 

After speaking to five or six different DJ services in your 
area, you will be able to arrive at an average price. Price 
your service somewhere around that average mark. You can 
always increase your prices gradually as your calendar fills 
up. If a special engagement calls for a larger than normal 
sound and lighting system or demands extra travel time, 
these should be reflected in the price you quote. Also, don't 
hesitate to let "supply and demand" affect your prices. M's 
okay to raise your prices a bit during the peak season, then 
drop them when things start to back off. If a clieiM calls five 
DJs and is torn between three of them, price will usually be 
the determining factor. 


Promotion. How well do you 
promote and advertise your 
service? 




The best and least expensive way 
to promote your service is by dem¬ 
onstrating what you do. While you 
are waiting for the paying gigs to 
start coming your way. make your¬ 
self available to play at fundrais¬ 
ers, fairs, store openings, chicken 
barbecues and any other gathering. 
It doesn't have to be a dance, just a place where you can 
expose your service to potential clients. To get the most mile¬ 
age out of these appearances, display a professional-looking 
sign or table banner that has your name and phone number 
on it. Do a good job and some of the people will recommend 
you. If you enjoy being a mobile entertainer and it doesn't 
conflict with your paying job, get out and play whenever you 
can just for the fun, experience and exposure. 

As for paid advertising, new options and opportunities 
appear almost daily. In order to keep pace, businesses have 
adopted advertising strategies that are much more focused. 
Considering the options and costs involved, it is imperative 
that you know what resources are available and how to use 
them in creating an effective and comprehensive advertising 
program. 
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Packaging. Does your service 

appear professional and reliable^ 


You only get one chance to make a first impression. 
Package your service properly and your prospects may not 
even bother to call the others. 





Check at your favorite DJ store and if they 
don't have them check our website at 

{h!ttp;//www.prod]publlshlng.co 

and tel! them to get it for you 


Pevfovnxance. Does your product 
live up to its claims'? 


The final P in marketing a DJ service is 
the end product: your Performance. A 
good DJ will invest time preparing for 
each gig, checking equipment, making 
sure of the pronunciation of the names 
he or she will be introducing and 
checking that the right music is packed 
and ready to go. One of the best and 
least expensive ways to intensify your marketing efforts at 
your performances is by using a coiorfui table drape or ban¬ 
ner. There are two reasons why this is important. Peopie 
tend to remember what they see more than what they hear. 

A tastefully designed table drape visually reinforces the 
name of your service in their minds. 

The second reason for the banner is to hide all your 
equipment boxes, amplifier and other accessories. People 
do judge a DJ by the kind of Job he does and how profes¬ 
sionally he went about doing it. Nothing makes a DJ look 

more unprofessional than disorga¬ 
nization. The best way to make a 
setup look clean and professional 
is to hide all your wires, cases and 
boxes behind a banner. Until you 
get a banner, a bright, solid-colored 
tablecloth will work fine. 

Practice and preparation are 
paramount to a good performance. 
Do a good job from the start and 
you’ll come away from your very 
first gig with two or more referrals. 
This will start a cycle which will 
continually bring more new book¬ 
ings via “word-of-mouth" advertis¬ 
ing—and that's the best promotion 
there is. • 


com 


^ r\. 


Remember the apples? Let’s assume 
two different farmers produce apples that 
are identical in variety, size, taste, color 
and price. Farmer Fribus picks his apples 
and sells them in plain brown “grocery 
bags." Farmer Framus packs his apples 
in attractive boxes that say “Fresh from 
Farmer Framus’" on the side. In almost every instance, the 
consumer will buy a Farmer Framus apple over one sold by 
Farmer Fribus. Why? Because people do judge a product by 
the way it’s packaged. It's not enough to be able to offer peo¬ 
ple good service—you have to sell them on it first. To create 
an attractive package for your DJ service, offer your potential 
customer little extras like: 


1. A complete and professional presentation sheet 
or brochure that describes your service in detail. 

2. A high-quality color picture taken at one of your 
performances or at a photographer’s studio. 

3. A videotape of your DJ service in action. 

4. A list of satisfied customers and their comments. 

5. A list of party houses where you’ve performed. 


Spinnin’ 2000 by Robert A. Lhdquist 
and Dennis E. Hampson is published 
by ProDJ Publishing, it is one of nearly 
a dozen books ^eciftcalfy for the DJ 
industry available at many disc jockey 
stores and online DJ stores nationwide. 
Please check out www.prodjpublishing. 
com for dealers In your area or ask your 
favorite DJ store to confacf ProDJ Pub¬ 
lishing at 800-257-7635. 
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Experience 

E High Definition Sound 
at your local BBE dealer 

and at: 

www.bbesound.co 


“I have been 
using BBE Sonic Maximizer units 
for years in creating and performing my music. 
In the studio, I've found they're the best way to 
bring vocals and samples out of the mix. These 
sounds will jump out of the speakers and be 
right there in front of my eyes! In live 
performance, I put the full mix through the Sonic 
Maximizer to make the sound come to life.” 


i: . . 


Look for BSE High Definition Sound in TV and audio 
products from Alpine, Panasonic. Sony, JVC, Pioneer, 
Hitachi and other fine manufacturers. 


BBE Sound, Inc. 

5381 Production Drive, Huntington Beach, CA 92649 


CURRENT ALBUM 
Aftersfiock on V2 Records 


AVAIUBLE APRIL 2003 
Urban Junglist on Spun Records 


Experience Aphrodite at; www.djaphrodite.com 


















REAIITV CHECK 


By Mark Johnson 

I can’t think of a more sensitive topic 
for DJs than pricing. While an obvi¬ 
ous intention would be to optimize 
the value of your DJ performance 
to increase your income, I believe that 
many DJs find this easier said than 
done. There are debates between dif¬ 
ferent concepts of professionalism as 
if it’s 100% directly related to the price, 
is a $300 DJ less professional than a 
$1,200 one? I would applaud a DJ’s 
sales skills for getting $1,200 for the 
same $300 gig, based on the same 
services. Do we lower-priced DJs need 
to beef up our services (if possible) by 
adding a second MC, some dancers, 
some props or giveaways, lots of light¬ 
ing or other add-ons? Or is it something 
intangibie that brings the big bucks. 

There are other debates regarding 
which events you should take. I don't 
think a brand new DJ could immedi¬ 
ately open his doors and have his first 
event be a $1,200 wedding. I believe 
that all of these debates regarding 
price tend to be focused on the career 
of a DJ and the momentum he can 
build. If you get pretty busy, you can 
become selective with the events you 
take and lean towards the more lucra¬ 
tive ones. If you aren’t tremendously 
busy, then you may tend to accept 
the first event for any particular date. 

Not that you would give your services 
away, but you will be subconsciously 
influenced by making something ver¬ 
sus making nothing. 

Staking Out the Middle Ground 
I won’t launch into a dissertation estab¬ 
lishing that DJs are the absolute center 
of any party and they should be paid the 
lion’s share of the entire party budget. 

That topic Is oft repeated and I really can’t write from that 
perspective. Nor will I elaborate on the lowest type of DJ, one 
who has scratchy records, inferior equipment, and poor pre¬ 
sentation and basically doesn't help advance the Mobile DJ 
profession as a serious entity. 

I will address the “middle DJs," those who may have a 
full-time job and perform on the weekends for fun and profit. 
This probably excludes the multi-unit companies or high-end 


single DJ companies that are already 
successful and may have already 
met the challenges of maintaining a 
high price and being selective about 
their events. 

These middle DJs strive for the 
highest degree of professionalism but 
may fall short of the big bucks when 
competing with the “big guys" who 
have office space, lots of advertising, 
bridal show presence and an overall 
“corporate" image. We may imagine 
one day having a staff of DJs, but 
for now we’re pretty content being a 
one-person show. 

We can rationalize our lower 
prices as we certainly have fewer 
expenses. Many of us work out of 
home-based offices and can meet 
with potential clients in the evening or 
on the weekends. A lot of our clients 
aren’t available for afternoon meet¬ 
ings in our DJ demo rooms. 

We may feel comfortable with 
our prices, somehow knowing that 
we're doing right by the customer by 
providing a first class product without 
risking a perception of over-pricing. 
Also, having a full time job allows us 
to make our majority of income dur¬ 
ing the week and keeps the DJ busi¬ 
ness fun instead of obligatory. 

We don’t have to grab each and 
every event that comes to us. I, for 
one, do not do New Year's Eve par¬ 
ties anymore. I got burned out deal¬ 
ing with the drunk guests, long hours, 
police roadblocks, and late drives 
home with other dangerous drivers, 
not to mention missing the time so¬ 
da iizing with my friends and family 
on that night. 

Identifying relative prices in your 
area is another challenge. When I'm 
in a multiple-event banquet center, I 
wander over to the other DJs and somehow usually manage 
to discover their prices for that event. Most often, they are 
quite higher than my regular price. I take an overall look at 
their systems, music collections, and lighting setups, and also 
watch some of their performances to see where t stand. Of¬ 
ten, I come away with the feeling that I am leaving money on 
the table because they aren’t really doing anything bigger (or 
better) than what I am capable of. 
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WWW. SuperC DG.com 

Latest in Karaoke Technology !! 


Super CD+G Discs 

for 

CAVS DVD SCDG CDG Karaoke Players 



Latin Power Tropical Zone 


Chartbuster ES450’s 


Music Maestro Club, Gold Pack 


SONGS 


4soarcAvs 
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_ 


Using the latest AV technology, Super CD+G discs have 
hundreds and thousands of CD+G songs in a single DVD disc. 


Now Super CD+G discs are available with CD+G songs of Chartbuster, Music Maestro, 

Latin Power, Nutech, etc. 

Chartbuster ES450’s - 450 songs in each disc 

Music Maestro Club, Gold Pack - 236, 516 songs In each disc 

Latin Power Tropical Zone - 407 songs in each disc 


Singers, KJs, and Rentals - Take care of all your needs for songs with Super CD+G discs 

compatible to CAVS Karaoke Players 

CAVS-IOIGII CAVS-202G 



DVDA^CD/SCDG/CDG DV D/VC D/SC DG/CDG 


Convenient, Economical, and Great for 

Parties & Rentals 


‘Super CD+G discs are also compatible to PC Windows with DVD-ROM drive. 

Enjoy the Super CD+G discs in your PC. 




WWW. SuperC DG.com 
800 - 957-2287 























So I say to myself, how can I increase my own 
income? Do I start with a high price and spend time 
defending it with my usual type of clients? Do I have 
the right type of clients that may not be that price 
sensitive? Do I portray the kind of image that war¬ 
rants a much higher price? Do I need to add on all 
the extras that may net me just a few more dollars 
and may not be worth the bother? What could be 
the magic item that might help me earn more? 

Perhaps I could aggressively increase my price as time 
goes on, testing to see the reactions of the clients. That opens 
up a whole new can of worms, as each new customer would 
only hear my “current” price. Maybe there is a plateau of pricing 
that I'm comfortable with charging. Quite honestly, I cannot see 
myself charging $800 for a four-hour event. Something rubs me 
the wrong way about it. Maybe that's just my own problem. 

Playing with Different Numbers 

I know that I’m not the biggest or best Mobile DJ in my geo¬ 
graphical area. But I'm certainly not the smallest or worst either. 
I'm quite content with my position in the overall scheme of 
things. 

In fact, I believe I serve a purpose. Many times the cus¬ 
tomers call me and are happy with my prices, as they can't 
understand why a DJ for a 30-guest christening parly should 
cost $800. Perhaps the larger DJs can always fill their slots at 



if> Midwest's Promlor 
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the higher prices and don’t need to budge, even for 
a much smaller event. I believe that there’s a won¬ 
derful opportunity to make money on the events 
that aren’t the blank-check kind of events like wed¬ 
dings and bar mitzvahs. 

The Yellow Pages are filled with many DJs, 
ranging from the 15-100 unit companies to very 
established single-system DJs. There is and al¬ 
ways will be plenty of competition for the client’s 
business. I also believe that there is a lot of business to go 
around and not every event is a $20,000 wedding. 

I’ve booked many events when the clients don’t feel 
that the price is right for the event they are planning. I come 
across as a hero during the conversation when the bride 
spills the beans by telling me how much another DJ wants to 
charge. Having that amount as a ceiling from which to work, I 
find that there’s usually a pretty good gap between my regu¬ 
lar price and that price. If I cut the difference in half, I win and 
she wins. 

Of course, not every customer will tell you about the oth¬ 
er DJs’ prices before getting yours. Often, they will either like 
your price or inform you that another D J can do it for less. At 
this point you’re venturing into a commodity auction and you 
have to be careful not to let things spiral downward too far. 

I didn’t want to use actual numbers, but I feel I must 
now, to make my point clear. If your regular price is $350 

and she (the bride) has a price of $200 
in mind, then clearly there has to be a 
performance difference that you would 
have to overcome to get your $350. If 
she downplays the event, focusing only 
on price, then the $200 is probably all 
she will spend regardless of your great¬ 
ness. You should probably pass on this 
one. 

If your regular price is $600 and the 
other DJ is $450, then there could be 
some room for negotiation. Surely, giv¬ 
en the service nature of our business, 
you could split the difference and offer 
$525 if you detect that she really would 
prefer to have you. Maybe you could 
even go for $450 if the circumstances 
warrant (slow date, convenience, expo¬ 
sure, etc.). 

In conclusion, the overall intent to 
increase our prices is only natural. How¬ 
ever, I feel that there are many DJs who 
are quite comfortable with their prices, 
even though they aren’t the highest in 
their area. Just like there are many dif¬ 
ferent kinds of events DJs play for, there 
are different kinds of prices that these 
DJs can charge for them. • 
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The Undisputed Choice for Musicians Since ±924! 



NBW! Pho Guitars NEW! Las Vegas, NV 

7404 Sunset Blvo • (323) 874-8205 2747 S. Marvlond Pkwv • (702) 734-0007 
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(440) 446-0850 

(203) 389-0500 

FOREST HILLS, NY 

EDISON, NJ 

CLEARWATER, FL 

WESTMINSTER, CA 

BURBANK. IL 

(716)793-7963 

(732) 572-5595 

(727) 725-8062 

(714) 899-2122 

(708) 499-3485 

WHITE PLAINS. NV 

CHERRY HILL. NJ 

ORLANDO. FL 

ONTARIO MILLS, CA 

BUFFALO GROVE, IL 

(914) 949-8448 

(856) 667-6696 

(407) 599-1222 

(909) 484-3550 

(847) 253-3151 

BROOKLYN. NY 

MIAMI LAKES. FL 

PHILADELPHIA. PA 

CERRITOS, CA 

LOMBARD. IL 
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CROWDPIEASER 



question 



What’s the price of a 
good reputation^ 
for individual DJs 
and the Dl profession? 

By Mike Richer 



T ossed somewhere in the 
muddled expanse between 
handyman and journeyman, a 
mobile disc jockey is too often 
perceived as an interchangeable 
commodity rather than a skilled 
professional. The downside of the 
commodity label is that price —rather 
than value —^frequently becomes a 
primary consideration for commerce. 

To consumers, skilled profes¬ 
sionals are generally viewed as 
unique and distinctive, offering spe¬ 
cialized services or products. Quality 
and value are more critical factors in 
their decision-making process than 
cost, when it comes to choosing a 
professional service-provider. The 
difference is significant, and fuels 
how our clients, the general public 
and members of our profession visu¬ 
alize the value equation. 

ECONOMICS 101 

A fundamental, generally accepted 
concept of free market economics is 
that price is set by what the market 
will bear. It's important to realize that 
we have the ability, as a profession, 
to shape the public perception of that 
market—and, in turn, the perceived 
value of our services. 

If we conduct ourselves with 
unwavering ethics, high standards 
and incomparabie behavior, and if we 
provide a value that is consistent with 
or, better yet, exceeds the expecta¬ 
tions of our clients, we increase the 
opportunities to secure reasonable 
compensation for our services. 

Frankly, if we constantly deliver 
excellence, the money—and the re¬ 
spect—will be there. 

THE $1,200 QUESTION 

For years, the DJ community has 
heard the message from Mark Ferrell 
and fellow torch bearers about raising 
prices—^the rallying cry of “$1,200!” 
and unfavorable comparisons to the 


cost of the veggie platter provide catch- 
phrases for the campaign. Perhaps no 
other development in the past ten years 
has ignited such a firestorm of controversy 
within the DJ community as this issue. 

Many cling to outdated notions of our 
value—some out of fear; some because 
of indifference of the market to the value 
of an entertainer (“It’s just the DJ!"); some 
because of intense competition; some be¬ 
cause they need to work and to put food on 
the table; and, some because, frankly, they 
don’t feel they are worth it. 

Wherever you sit, stand or kneel on 
this issue, we need to shift the focus of the 


discussion from the $1,200 figure to 
the zealous perfection of the quality, 
ethics, standards and redefinition 
of the mission of our profession 
(which are, by the way, critical but 
frequently overlooked aspects of 
Mark's message). Only when we 
can demonstrate those attributes 
in an effective, non-combative, un¬ 
failing manner will we reap the es¬ 
teem—and rewards—of the general 
public and our clients. 

THROUGH THE LENS 

Each guest, family member, bridal 
party attendant and the bride and 
groom cherish a unique set of 
memories from the wedding day. 

To say the disc jockey drives the 
whole event is awfully pretentious. 
Yes, we do provide a very critical 
part—perhaps more than most ven¬ 
dors—of the success of the event. 
But the DJ is one of several integral 
members of a cohesive team of 
service providers (ideally speaking) 
dedicated to creating a seamless, 
fulfilling and unique experience for 
the client. That observation, though, 
certainly does not diminish our val¬ 
ue or warrant the acceptance of a 
poor perception of our services. On 
the contrary, we need to establish a 
realistic perception of our role, one 
aimed at integrating effortlessly with 
all the vendors contributing to the 
event. Remember, each guest and 
participant takes away a distinct im¬ 
pression of the day — and our part in 
creating that impression, while not 
always at the top of each guest’s list 
of memories, is frequently vulner¬ 
able to disparagement. 

THE RULES OF THE FLOOR 

As a profession, we need to con¬ 
duct our business with the highest 
ethical standards, pilot ourselves 
with behavior and morals beyond 
reproach and construct an almo- 
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sphere of continual profes¬ 
sional development. 

We need to place our 
clients at the center of our 
universe. The business is not 
about us—^the business is about our cli¬ 
ents, We would not exist without them. 

For the general public, we need to 
coordinate a non-egotistical public rela¬ 
tions campaign to clearly define what 
the modem DJ entertainer does, how 
our enhanced skills benefit clients and 
energize their events, and what they can 
expect from the profession. The best 
positive PR is earned by positive ac¬ 
tions: every day, at each gig, with each 
contact, with each presentation, and not 
with self-serving hype and brazen chest 
pounding. 

We need to deliver. 

WHO ARE YOU? 

Many professions can weed out un¬ 


skilled practitioners through certification 
or the reporting of incompetence. Law¬ 
yers must pass a bar exam to practice; 
accountants now can earn accreditation 
not only as CPAs, but for other disci¬ 
plines including ABV, CITP, and PFS; 
doctors must pass a state medical exam 
and the public can inform the board of 
unscrupulous practices and ineffec¬ 
tual practitioners: apprentices in many 
trades must display appropriate exper¬ 
tise before earning status as craftsmen. 
No such standards or mechanisms exist 
in the mobile entertainment profession 
to give the public confidence that a 
certain level of competence and profes¬ 
sionalism exists across the board. 

A sound system, transportation, 


and some music—bingo, you're in busi¬ 
ness. No board certification, state exam, 
or degree achievement necessary. Many 
don't even see ttie need for a business 
license. 

YOU ARE THE SOLUTION 
In lieu of these safeguards, each indi¬ 
vidual in the business must accept re¬ 
sponsibility to actualize the ideals noted 
earlier, if we are to realize our potential 
as a profession and earn the respect, 
confidence, support, and compensation 
so richly desired. “Every man owes part 
of his time and money to the business or 
industry in which he is engaged," offered 
Theodore Roosevelt. ' No man has the 
moral right to withhold his support from 
an organization that is striving to im¬ 
prove conditions within his sphere." 

Handyman? Journeyman? Com¬ 
modity? 'Skilled professional" sounds 
and feels a whole lot better. • 



National Association of Mobile Entertainers 

The largest association for professional mobile entertainers in the United States! 


Call Today 
for a FREE 
Info Pack 

1-800-434-8274^ 


MOBILE 

ENTERTAINERS 


Professional Benefits for Professional Entertainers 
/ Liability, Property & Casualty & Health Insurance 
/ Full Time Staff, Service & Benefits 
Merchant Card Services 
Music & Equipment Discounts 
Bi-Monthly Magazine 
Emergency 24/7 Hotline Number 
., . and so much more! 


visit our website www.djkj.com 
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1 - Find the Focal Point and Always Use It 

The focal point in the room can be simply defined as the place 
most of the group will focus on when you or anyone else 
speaks on the microphone. It is simple to locate, but more 
difficult to utilize to the best of your ability. It almost never 
changes, unless you start from that point and change it your¬ 
self. It is obvious, but most often overlooked. 

For example, at a wedding reception, the focal point will 
most likely be the head table or sweetheart table. However, 
if the table is off to the side or mixed into the audience it gets 
lost and the focal point changes. 

Once you have defined where the focal point is, you can 
begin to make it work for you and, more importantly, you can 
begin to stop fighting its power. Here is a simple tip about the 
focal point: ALWAYS START FROM IT! When you really want 
the audience's full attention, you must speak from the focal 
point. Anywhere else and you will spend a great deal of time 


H ave you ever felt like the audience just gets lost 

during your event? Have you ever uttered the 
words, “Wow! This is a tough group!” How many 
times have you attempted to interact with the au¬ 
dience only to have your icebreaker, contest, song choice or 
interactive musical routine fail miserably? You are not alone— 
but you do not need to experience this ever again! 

Before we get into the five secrets, let me point out that 
audiences are essentially all the same. They are all made up 
of people, some responsive, some not. tn every crowd there 
is a loud person, a fun individual, and a quiet type. I have per¬ 
formed all over the world and one thing is consistent: every 
audience is essentially made up of the same types of people. 

When you understand this group dynamic, it is easy to 
break apart interaction to get to the core of what works and 
what doesn't. In order for you to apply the following five se¬ 
crets you must first open your mind to the possibility that, all 
along, it has not been the particular audience that was the 
problem but what you were doing. It’s time to fix it! 

In my many workshops and seminars I began to notice 
five common items that most performers were missing. Some 
would have one or two skills down but would miss the rest. 
Over the years, i defined these elements so 1 coufd teach 
them. So here they are...five interactive secrets and what they 
mean to your performance: 


INTERACTIVE CONNECTION 
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trying to "convince" the crowd of your impor¬ 
tance. Conversely, when you begin from the 
focal point you immediately begin the process 
of commanding complete attention. 

What if you are alone and need to play 
music, MC, coordinate everything and still 
keep It together? No problem, just begin to change your pat¬ 
terns and break out of the unconstructive “that’s the way I’ve 
always done it" mentality. 

Here's how to begin without becoming overwhelmed: 
Practice starting every conversation with the audience from 
the focal point. Start small. Make simple opening announce¬ 
ments from that crucial point and work your way up to al¬ 
ways beginning from there. The main thing is to stop hiding 
behind your gear, and start getting involved! Use the focal 
point—even set up in it if you can. 

2 - Stop Using Unresponsive 
Comments (Traps) 

This is a huge point. You are most likely using these at ev¬ 
ery event. Your trouble with "unresponsive" audiences be¬ 
gins right at the first unresponsive comment you may be ut¬ 
tering event after event. “How is everybody feeling tonight?" 
When you say this to a group, you are immediately creating 
a problem and you are allowing them to move away instead 
of moving closer to you. 

Let's say for the sake of argument that several people 
at your next event have had a bad day, week, month, year, 
or life. Your comment just reminded every person who is 
unhappy about all of the reasons they are unhappy. The 
uncertainty in your comment has created an unresponsive 
segment of your group. 

So what are you really trying to achieve by saying 
things like, “How are you feeling?" "Who is ready to party? 
and other equally subjective comments? You are attempt¬ 
ing, In the only way you have learned, to elicit a positive 
response from the audience—most likely, a response of 
noise. But I can tell you this: you'll achieve a very specific 
and 100% more powerful response by simply telling the 
audience what they are going to do and how they are going 
to feel! 

The next time you speak to an audience instead of ask¬ 
ing, “How is everybody feeling tonight?” start out with, “To¬ 
night you are all going to experience an amazing event! So 
before we continue, everyone make as much noise as you 
can on the count of three...one...two...three." I can guaran¬ 
tee with absolute certainty that this approach will command 
an amazing response. I have seen this direct approach con¬ 
quer innumerable audiences. 

This is a crucial step to commanding complete control 
over your groups. Every time you catch yourself saying 
something unresponsive, immediately yell out in your mind, 
“TRAP!" It will change your performance forever! 

Stop asking permission from the crowd by saying, "Can 
I please have your attention?” When you say please to 
people you think you are being polite, when what you are 


actually doing is asking permission to continue. 
This takes control away from you and gives it to 
the audience. STOP THE TRAPS! 

3 - Always Live In the Moment 

When I was studying acting in Chicago, my 
coach pressed us all to live in the moment within the scene. 

As I began to develop my skills as a live performer I started to ; 
apply this simple concept and the results were amazing! 

To live in the moment with the event or client, you must 
clear your head of all outer influences and focus completely 
on what is happening at the event. 

The best way I can illustrate this is with a specific ex¬ 
ample. As the Entertainment Director at J&M Entertainment in 
California, one of my tasks was to train the talent on a weekly 
basis. After a very busy weekend, one of my lead performers 
shared a story about how living In the moment had paid off for , 
him. At the wedding reception that he hosted, he put himself 
in the moment of the father of the bride just before the Father- 
Daughter dance. As he was walking with the father toward 
the bride, he spoke these words on the microphone, directly 
to him; “As you walk closer to your daughter, imagine the day 
she was born...now imagine the first time she walked...picture 
her as a teenager...and then the day she told you she was to 
be married. She will always be your little girl." Needless to say 
we all had chills as we listened to his story, and at the event, 
our MC said he was nearly in tears. 

In order for you to completely satisfy and understand 
your client, you must live in their moment. Doing this is not so 
difficult, but it does take discipline. When you’re at the event, 
remember that you are just a person like everyone else. Proj¬ 
ect this realism to the audience. I see many of the performers 
I train talking above the audience in a gameshow-esque style I 
of speaking. Put your personal feelings and attitude away and 
begin to focus on each moment. 

Does your client need wine and you notice it? Go and 
get the wine. Does your client need to change the itinerary at 
the last minute? Well then change the itinerary. Your personal 
feelings are irrelevant when it comes to the overall success 
of the event. If you want to control the audience, you'd better 
begin to live in the event side by side with them! 

4 - Practice First! 

When creating or trying out a new interactive icebreaker, con¬ 
test or interactive musical routine, you MUST rehearse it first. 

I can not stress enough how much of the ineffective material 
can be weeded out if you simply run the element before you 
get it in front of an audience. When you don’t practice, you 
subject your audiences to a pathetic version of the activity, 
since it usually takes a few performances to finally work out 
the defects. 

During my workshops the participants experience this 
firsthand. I always have them create and rehearse their own 
interactive elements—^first as the host, then as a participant. 
You can do this at home or in the office. Try out your games 
and routines out with your children, your significant other or 
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your friends. Follow up by asking for honest 
feedback, and then adjust the element to make 
it more speciftc. It works! 

How long should you spend in rehearsal? 
If you can conduct the activity without missing 
a line, rule, or step, you are ready to perform 
it. If you at any point feel that a part of it is un¬ 
certain, you need more time before introducing 
the new activity. 

The rehearsal step is a crucial one, but 
the lazy performer skips it every time. Practic¬ 
ing gives you, the hard working professional, 
an edge. As you grow your skills, as well as 
your process, you will begin to conquer the 
competition. 
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5 - Be Creative Instead of Reactive 

When a problem or challenge steps in your 
path what do you do? Do you react habitually 
based on years of misguided teaching or do 
you immediately find a creative way to make 
the challenge work for you? 

In your events you will certainly be faced with many 
challenges. The microphones will inadvertently stop working. 
The schedule will change. And yes, you will face the dreaded 
intoxicated guest. The method you use to handle these situ¬ 
ations will either add to your level of audience control or sub¬ 
tract from it. The power lies solely in you. 

To better understand the psychology of this concept, let's 
first take the ego out of the challenge and realize that it is 
not happening TO you. You are not a victim. The problem is 
neither good nor bad—it just IS. Your perception of it makes 
it good or bad. Armed with this realization, you can deal with 
any issue. 

Problems, or as 1 call them, "Tools," are powerful mo¬ 
ments that, when properly embraced, can yieid a powerful 
and positive result. For example, the next time you are work¬ 
ing at an event and a CD skips, immediately stop the song, 


STOP 

asking 
permission 
from ihc crowd 
by saying, 
“Can I please 
have 

your attention?’' 


look at the audience and say, “Ladies and gentle¬ 
men, we have stopped the music for a reason. 
You are all looking wonderful, but we need to 
make sure everyone is together as one group 
before we can move on. Everyone, as loud as 
you can, make noise now!” Now, we are not ad¬ 
dressing or making fun of the moment, instead 
we are using the moment to create a bigger, 
more effective situation. 

The trick to becoming more creative is 
through an exercise I simply call, "The 10." Do 
this now. Get a blank piece of paper and write 
three of the top problems or situations that create 
a challenge for you on a regular basis. Now under 
each one of these, list ten methods for creating a 
better moment from the potentially negative one. 
This exercise will yield immediate positive results. 
As one of my past trainees put it, “I am getting so 
good at this that I now look for these Toots just so 
I create something even more special than the 
competition!" Now that is creative living. 


The Secrets of Your Success 

From years of experience and hundreds of workshops I can 
tell you with complete certainty that these f ve secrets will 
change you for the better. If you apply them with an open 
mind and really work at them you will become a better per¬ 
former. You will begin to see immediate results with your 
events. Tear out the cheat sheet that accompanies this article 
and keep it with you to remember these secrets. I promise 
you that you are on the way to mastering audience control!* 

To contact Todd, order his new DVDs, or sign up for his 
seminars, visitwww.mitcheminteractive.com. Todd’s next 
workshop is scheduled for Monday, February 16, 2004 at the 
Tropicana Hotel in Las Vegas, just prior to Mobile Beat s 
Winter DJ Show & Conference. 



TODD MITCHEM'S 5 INTERACTIVE SECRETS 


J FIND THE FOCAL POINT AND ALWAYS USE IT 

* • Where will people look first when I speak on the micro¬ 

phone? 

• How can I begin in the focal point and then move to another 
location creatively? 

STOP USING UNRESPONSIVE COMMENTS (TRAPS) 

• On the count of 3, make some noise! 

• Tonight will be a great night. 

• You all look energized and in the mood for fun! 

DO NOT USE THE WORD "PLEASE”! 


ALWAYS LIVE IN THE MOMENT 

• What is the client or the audience feeling right now and how can I 
enhance that teeling? 

PRACTICE FIRST! 

• Do I have the interactive element perfected or do I continue to 
get lost? 

• Should I really try this now or can it be worked on and improved 
first? 

BE CREATIVE INSTEAD OF REACTIVE 

• How can I use this "TOOL" to make the event better? 

• This is not happening to me. I am not a victim and it is not personal. 

• I will keep my ego in check at all times! 


From the popular workshop and video series, Lef's Get Interactive, wvvw.mitcheminteractive.com 
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SPECIAL REPORT: DJ TV 


Providing 
a Slice 



of Reality 



Our own editor-at-large gets a taste of 
fame in service of the story 

y friend Tom in Cleveland says that everyone in 
California has visions of being on television. I've 
always told him he's nuts but recently when Holly 
LeFevre, the co-president of the Los Angeles 
Chapter of the Association of Bridal Consultants, called me 
and asked if! wanted to be part of a TV show about weddings, 
well, I proved Tom right. 

Today, there is no shortage of television programs about 
weddings. Several cable channels have seized the opportunity 
to focus on such an emotional day, using different tactics to 
make their shows unique. 

Dear Diary 

I got involved with Lifetime Network's My Best Friend’s 
Wedding—The I Do Dianes. 

The premise of the hour-long show is that two friends plan 
each other’s weddings without any input from their friend. 

They do get the help of a professional wedding coordinator, 
which is how Holly LeFevre got into the picture. On the big 
day everything is a surprise for the bride and groom from the 
dress to the location. Each episode contains a complete pair of 
weddings. 

So far, it seems that the series has taken the high road in 
terms of the surprises—all aspects of the programs that I’ve 
seen have been focused on giving the bride a great day, rather 
than a Jerry Springer-type experience. 

As of the writing of this article. I've been involved in the 
taping of three segments of the program, two of which have 


already aired. {The first episode that I was involved with aired 
on Monday, November 24, 2003) 

TV Reality: Going with the Flow 

The actual taping of the programs produced some interesting 
experiences. While the wedding coordinator has input into the 
planning, once the cameras started rolling, the producers had 
a lot more input and control. 

The weddings were live, actual events with real guests 
and all the trappings of a typical nuptial—but there were still a 
few "television moments" where everything had to be re-shot. 
During the taping, people of all sorts had opinions on how 
things should go. And they all had walkie-talkies. 

My instructions included toning down my generally upbeat 
way of making announcements because it wasn’t “elegant 
enough." There were also a lot of production issues to be dealt 
with. An example of this involved the music, which all had to 
be royalty-free during any portion of the program where the 
cameras were likely to capture conversation. Fortunately my 
computerized music system allowed me to print up lists of the 
songs I played, which I gave to the production company—a 
huge help. 

The cameras were definitely noticeable but weren’t 
completely in the way. Since the programs are not scripted at 
all, there were really no re-takes for questionable words used 
in toasts or the like. However, a few times things were re-shot 
to take advantage of better camera angles, etc. This was 
particularly true of the ceremonies. 

The Rest of the Story 

Most television programs tend to focus on the planning 


64 


www.mobilebeat.com may 2004 


































and then the ceremony, white the reception—where DJs 
have the biggest role—is just a tertiary part of the whole 
experience. The program’s focus is on the emotional 
process of getting ready for the big moment, leaving very 
little air time for the reception. This, of course, conflicts with 
a D J's perspective on the importance of the reception to 
the whole day. However, if the program showed much more 
of the reception, there would be a lot of viewers switching 
away because they would simply be bored. Conflict or the 
potential for conflict is what makes for a good story—and 
what makes people tune in, plain and simple, 

I was disappointed that the charger plates—those 
metallic plates that go under the china plates that you eat 
from—actually got incrementally more air time than 1 did. 


We all know the tremendous importance charger plates have 
on a reception, right? 

Overall it was an interesting and eye-opening experience. 
I've learned that, as a group of professionals, DJs still have to 
convince the general public just what an impact our services 
have on a wedding reception. In this particular case I had no 
input on the planning of the wedding. I got the feeling that 
the production company believes wedding planners are the 
only ones who take an advance interest in the process. They 
seemed to follow the common belief that a DJ just shows up at 
a reception and makes the magic happen. 

Now, if I could only incorporate charger plates into my 
act. I'd get more air time. Maybe if I could get them to spin on 
poles...* 




Why Join? 


G.M.E.A 


*Liability and Equipment Insurance coverage by world 
renown Travelers, not Ma & Pa, with no money down 
and generous payment plans available! 

^Discounts on equipment, lighting, software, etc. 
*Low cost long distance telephone service 
*Low cost Credit Card Processing 
^Financial and Estate planning 





Visit us at www.globalmobile.org for more info., 


benefits and a membership appncation 



Join Now and Insure yourself and your business 
Save money and increase your bottom line. 






GMEA 4325 Atlantic Brigantine Blvd. Suite #1 Brigantine, NJ 08203 *Toll Free: 1-877-DJ-Assoc 
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Summer Goes On, Beyond the L<ist Dance 

Donna Summer's music keeps helping people dance and forget their troubles By Dan waish 



hatever their personal opinions may be of 
the disco era, most Mobile DJs who are 
old enough to remember will admit that the 
profession was propelled forward in a big 
way by the whole disco craze, as it expanded from the clubs 
of New York City to dance floors everywhere. And the voice 
heard most often, floating over the pounding beats in posh 
party spots, as well as in VFW halls, was that of the ultimate 
disco diva, Donna Summer. 

During the big party that was the late seventies, she was 
dubbed the “Queen of Disco" and a “sex goddess." Later on, 

after a string of hits and Grammy _ 

honors, she was acknowledged 
as a legendary singer, as well as 
an inspiration and an influence on 
those who followed. Although the 
style that catapulted her to fame 
went the way of every musical 
fashion, Summer has proven her 
own staying power. 
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Last Dance Lasts 
For DJs and fans, this story is 
about more than just one song. 

Starting in 1975 with "Love to 
Love You Baby” and including hits 
like “Hot Stuff," "On the Radio," 

“She Works Hard for the Money," 

“Bad Girls." “Try Me, I Know We 
Can Make It.” “I Feel Love," and 
more, her songs have been 
bringing people out on the dance 
floor and keeping them there while 
they sing along for more than a 
quarter-century. 

Her success owed a lot 
to timing. Her flair for Broadway- 
style drama (which some labeled 

“kitschy") and the slick production techniques of Giorgio 
Moroder, who layered gobs of newly accessible electronic 
synthesizer sounds with bombastic string arrangements, were 
just the thing for the self-indulgent disco era. But the big music 
and the big beat would have only been background music 
without Summer’s powerful, soulful voice. 

There is one song, however, that stands out for its staying 
power as a party staple. Although they’ve heard it a million times 
or more, the one song that Mobile DJs are most fond of, not 
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Hot Stuff 

For more on Donna Sumimer's Sife and 
cai'ee^, check oli her recently released 
biogropny, Ordinary Girl; The Journey 
(Villard Books, a division of Random 
House, 2003) 
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necessarily because of the music itself, but because it usually 
signals the end of another long gig, is “Last Dance.” It's a song 
that seems to perfectly capture that final moment, when the 
celebration finally has to end and become another nostalgic 
memory. This track was a jewel in the Disco Queen's crown, 
having won her an Oscar for its part in the film, Thank God It's 
Friday. 

“Of all the songs from those days, I probably still feel 
most connected to ‘Last Dance,’" says the singer. “[Ij Sing it 
and it brings tears to my eyes. For me, it's become a poignant 
song. There were a lot of people in my life who are not with us 

anymore. It’s like I’m singing to the 
memory of people who are special 
to me."’ 

Try Me 

Summer has certainly weathered 
some storms throughout her 
career. She survived a severe 
heart condition and depression that 
triggered a suicide attempt, as well 
as the “death of disco.” Another 
mega-hit, “She Works Hard for the 
Money," showed that she would 
not go down with the disco ship, 
but could, instead, reinvent herself 
as a different kind of dance-pop 
star in 1983. She had never felt 
comfortable with the dance diva/ 
sex goddess thing anyway. Her 
church upbringing and the early 
influence of gospel great Mahalia 
Jackson would prove to have a 
deeper impact on her entire career 
than the fleeting excesses of half 
a decade. Although without the 
high profile she enjoyed during the 
disco era, she continued recording 
and collaborating with a variety of music luminaries throughout 
the eighties and into the nineties, in 1997, her song, “Carry On," 
won top honors at the Grammies, in that year's newly created 
Best Dance Recording category. 

While “Last Dance" may capture that bittersweet end-of- 
the-party vibe, the lyrics of “Carry On” say more about what 
seems to drive this artist forward: 

Carry on 

Carry on my love 

Just don't look back again 

Follow the dream that’s in you. 

1) Quoted at http://v/\Afw.epiccenter.com/EpicCenter/ 
custom/1111/, June, 1999 
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South Asian Groove Invasion 



Panjabi MC cooks up a spicy new 
dance floor recipe by combining 
ancient and cutting-edge rhythms 

anjabi MC is the hottest 
thing from the United 
Kingdom since the 
Beatles, burning up dance 
floors as well as the charts 
with his catchy and unique "Desi” 
sound. This music is a mixture of 
traditional Hindu music, or "Bhangra," 
and modern music like hip-hop and 
R&B. 

His huge crossover hit "Mundian 
to Bach Ke" samples the extremely 
catchy bass line from the theme of 
the ‘80s television show Knight Rider, 
and combines it with traditional Indian 
percussion and instrumentation. Labh 
Janjua's vocal delivery of lyrics in Hindi 
gives a nod to traditional Hindi music, 
and adds a heavy dose of 21'’-century 
world music hipness, while the Knight 
Rider reference provides a definite 
kitsch element. The single was a 
huge club hit before radio took notice. 
“Mundian to Bach Ke" landed in the UK 
charts at number 8 in January 2003. 

Having successfully brought 
his music all over the world, Panjabi 
MC readies himself for international 
stardom with “Mundian to Bach Ke" 
being virtually everywhere on TV, 
in movies, on radio and in the clubs. 
The great thing about this song and 
about Desi music in general, is its wide 
appeal. With infectious grooves and 
exotic overtones, eclectic sampling and 
club ready beats, it seems to herald yet 
another wave of dance music, this time 
with a decidedly eastern emphasis 
that puts western dance music in an 
exciting new context. 

Each of the components of this 
style of music could stand on its own 
as “danceable,” and yet when you 
combine the ingredients the groove 


becomes inescapable. There is no 
choice—you must dance! Hip-hop, 
Bhangra, chanting, rap, synthesizers, 
tables (distinctive-sounding Indian 
instruments), and thundering bass 
lines all combine for a brand new 
sound, yet each is responsible for 
helping dance music along throughout 
history. Boosting his “street cred" to a 
higher level, Panjabi experienced the 
good fortune of having rap artist Jay- 
2 lend his talents to "Mundian to Bach 
Ke," as well. 

Although different artists in the 
past have referenced eastern and 
Asian music and crossed it with 
modern timings and styles, none has 
had the crossover appeal Panjabi 


is receiving. Already awarded MTV 
Europe's highest accolade of Best 
New Dance Act, and selling millions of 
CDs, Panjabi is poised for Desi-world 
takeover. 

Some of you may be wondering, 
as we did, what “Mundian to Bach Ke" 
means. Translated, the title is “Beware 
of the Boys,” and the song is actually 
a warning to an attractive young 
woman to keep her face hidden from 
the evil desires of men. The record 
which featured the hit song is actually 
Panjabi's third full-length and is titled 
Beware—with due cause. Whether the 
dance music community knows it or 
not, the South Asian groove invasion 
is already well under way. • 
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THE REAL #1 SOURCE 



In 2003, <nir US subscribers the blits* nt the sume rime nr earlier th an tbe 
“Other Guys’” subscribers 70% of the time. (In C!)anada, it was a whopping 77% of the time!!) 
Having the hits as ea riy as possible is the ^1 reason DJs subscribe to a music 
service. Why settle tor anything less? Call or click to see for yourself. 

in music formats, Munftfir Atr(ifu%7f'(imu/itrn Miiifc Neavork C/uirts, itVi 




CD C m p i 1 iM i o a i For L) c B v R .1 J Ur S 1 j c i if 11 s and P r 1 e \ 1 1 11 a I D J 1 ** f\ I V N i» t F t> r S a I e ^ T h t- P a h 1 «1 

Promo Code: 001 








F irst up is ULTIMIX102. Getting things started is “I Begin To Wonder” 
(Parts 1 and 2) from Kylie’s sister Dannii Minogue, at 125 and 129 
BPM respectively. Part 1 is a mid-tempo, very sexy, pop houser with a 
slick retro synth bass line and strong 4x4 beats. Part 2 is a little faster 
and has elements of the classic ‘You Spin Me Round (Like a Record)” by Dead 
or Alive, but totally different vocals. As on other remix issues, this is not a re¬ 
make of "You Spin..." but a total reworking of the club hit. Next comes a sped-up 
(136 BPM) version of "Trouble" by Pink. This remix has more of a pop dance 
feel than her past rock-styled efforts, but there is still plenty of crunchy rock 
guitar in the mix. My favorite R&B artist, Beyonce, follows with the huge radio 
joint, “Baby Boy" (featuring Sean Paul), at a very housed-up 132 BPM. This fast 
dance tempo really works on this song. A big bass line and super clean remix 
make this a must have late night version. The old Alicia Bridges disco classic 
“I Love The Nightlife" (the XXX version—with explicit lyrics) gets a euro-house 
make over by Capretta (130 BPM). This is a real smoker and will have your 
crowd steaming. 

Another huge radio hit is “Milkshake" from Kelis at a zesty 129 BPM. This 
remix is totally happening and will get tons of respect from your dance floor. 

With an almost freestyle feel, this mix is the best on the set. TV and movie pop 
queen Hilary Duff gets a 132-BPM dance remix on "So Yesterday" (Ultimix Edit). 
With very mature sounding vocals, it has a strong pop house feel that will work 
in both your early and late programming. The classic club hit “The Power" gets 
a nice two-part remix from Snap at 109 BPM and 130 BPM. Part 1 has Pan’jabi 
MC samples and vocals well-placed throughout the mix. This version is closest 
to the original. Part 2 has a totally different vibe, with a much higher BPM. This 
mix will work well in late-night sets. With a strong freestyle vibe, next comes 
“You Mean the World to Me" by Jung (132 BPM). With killer synth bass line 
and drums, this mostly instrumental song has some nice girly vocals in the mix. 
Closing out the set is Fountains of Wayne with “Stacy's Mom" at 118 BPM. Rock 
remixes are always welcome, and this one will work well in early sets. 


Next up is the long awaited HOT TRACKS 22-4, the latest in a series that fea¬ 
tures extended remixes of club and radio hits. Beyonce starts it off with "Crazy 
In Love" at 125 BPM. This faster beat works really well and will have your dance 
floor packed. A killer bass line and solid 4x4 kick drum push the mix over the 
edge. This is the standout remix on the set. Lumidee is next with "Never Leave 
You (Uh Ooh)" at a peppy 125 BPM, Again, this quicker beat works and is very 
programmable. The bass line is kickin', with lots of holes to work with. A definite 
remix to add to your playlist. Cooler Kids get their latest, “Morning Star,” pump¬ 
ing with 128 BPM of strong Euro-house energy. It’s a super clean mix with clean 
girly vocals on top. A very mature sounding LeAnn Rimes has a club hit on her 
hands with “We Can" (128 BPM). The song is another well-remixed Euro-pop 
houser with very clean vocals. Boomkat's "What U Do 2 Me" (128 BPM) is one 
of those club songs that grows on you every time you hear it. Their last club hit, 
“The Wreckoning," was also very strong this summer. This mostly instrumental 
song is very strong for late night sets and includes smooth female vocals. Thalia 
gets a major house makeover on the hit. "I Want You" (featuring Fat Joe), at a 
zippy 129 BPM. The radio version was 90 BPM. The new tempo provides a pop 
house sound that will work for your late-night sets. Closing out the set is Milky 
with "Just the Way You Are" at 130 BPM. This very retro-sounding remix gets 
the filtery treatment with sweet feminine vocals on top. 


REMIX REPORT 
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On the hip-hop and R&B tip is STREET 
TRACKS 72. Leading off is the latest from 
Nelly, “Iz U” at 7l BPM. It contains classic Nelly 
styles and rhymes over a killer drum track—a 
strong remix. Chingy (featuring Snoop Dogg & 
Ludacris) follows with "Holidae In” (76 BPM), 
This huge radio hit gets a nice reworking and a 
very usable mix. R. Kelly’s huge hit "Thoia Tho- 
ing” (89 BPM) Is the standout remix on the set. 
The vocals are up high in the mix and the drum 
track is kickin'. This is a must-have remix of this 
song. Thalia (featuring Fat Joe) with “I Want 
You" (92 BPM) stays real close to the original 
radio version with a pumped-up drum track. 

This is a great set-starter and will get your 
dance floor moving right away. Fat Joe and P. 
Diddy (featuring Dre) get a strong remix with 
“Girl I’m A Bad Boy" at 95 BPM. It has a nice 
combination of R&B vocals, hype beats and 
well-placed raps. Murphy Lee's “Wat Da Hook 
Gon Be" (95 BPM) is super-strong and will 
get your crowd screaming for more. This is a 
much more usable track than the radio version. 
"Ooh!" by Mary J. Blige (featuring 50 Cent) is 
a smoothed-out R&B/hip-hopper (93 BPM) with 
50's street vibe pushing the remix. MVP Allstars 
(featuring Stagga Lee) has that dancehall vibe 
going strong on “Rock Ya Body Mic Check 1, 

2" at 103 BPM. Very cool song and very strong 
remix. Next up is Bad Boy's Da Band with “Bad 
Boy This Bad Boy That" at 100 BPM, with a 
ragga vibe and strong raps. Big Tymers’ "This 
Is How We Do" gets a strong, smoothed-out, 

101-BPM remix with clean drum beats. Closing 
out the set is Nodeesha with “Get It While It’s 
Hot" at 106 BPM. Very cool remix and super 
clean R&B pop vocals wrap up a strong set. 
There are also three 2-minute bonus loops at 
the end of the set. 

Honorable mention goes out to XL/NRG 11 
(see sidebar for track listings). Heads up to 
all DJs who are looking for remixed club and 
import music. You will find a treasure trove of 
killer dance music on this very striking dance 
set from Hot Tracks, but I am out of space to 
review this great set.* 

David Kreiner is the owner of The Source DJ 
Music Supply. All CDs reviewed above can be 
found at www.thesourceformusic.com, where 
streaming samples are available to preview. 
Please cail 800-775-3472 for a free catalog. 
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Don't Fall Apart at the Seams— 

Learn How to Stitch Together a Diversified Mix 

■ y seven-year-old daughter has a doll, 








simply named Baby, which she has slept 
with since her days in the crib.This small 
doll cost less than $4 but is a priceless 
I companion for her. It goes with her ev¬ 
erywhere. Baby is her companion at church, at the store, 
and eats with her during mealtime at home. Except for 
school, we know not to leave the house without Baby. 
As you can imagine, Baby is beginning to show her age 


after nearly seven years of constant play. Her arms 
and legs are now quite wobbly and her dress is 
wearing thin. Like Baby’s dress, my nerves have 
begun to wear thin with my three-year-old son when 
he teases his sister by pulling the doll by her arms 
to take her away. I know how special this doll is to 
her, and I fear that with them pulling on Baby in two 
different directions, someday she wilt be pulled 
apart. 
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After twenty-two years 
in the mobile disc jockey 
profession, I still think of my 
company as my "baby." I love 
this job! Each weekend, I still 
enjoy playing music that will 
help people have a great time. The clothes I wear 
have my name and logo. Even my car's license plate 
is personalized with my phone number; 832-DJDJ, 
While I may be showing my age after constantly 
playing week after week, at least my arms and legs 
haven't yet grown wobbly like my daughter's doll. 
Her baby and I do have one major thing in common 
though—being pulled in two opposite directions at 
the same time. Whether you are a newcomer to the 
business or a seasoned veteran, one thing we can all 
agree on Is that the diversity of music is what keeps 
this job from becoming boring. Too often, however, 
guests at an event want very different genres of music 
played...and they want their song played next. It's the 
old “play something we can dance to—^NOW!” routine. 
What if one person wants country music and another 
wants hip-hop? You feel exactly like a doll being pulled 
in different directions. The dilemma is how to keep the 
party going, pleasing all the guests, and staying in 
one piece. The solution lies in finding common ground 
while still fulfilling the spirit of everyone's requests. 


[nunu 


It has been almost 30 years since The Donnyand Ma¬ 
rie Show debuted on television. It was just one of the 
many variety shows that were popular at the time. Per¬ 
haps the only thing many people still remember about 
the Osmonds' show is the song they would sing each 
time, ‘A Little Bit Country, a Little Bit Rock ‘n Roll." At 
the time, Marie was a little bit country (she later be- 
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came a major country star in the early 1980s) 
and Oonny was more than a little bit rock and 
roll. In just one song, they were able to blend a 
variety of genres. They had the same goal with 
their song as Mobile DJs do at their events: re¬ 
gardless of variety and diversity, to always en¬ 
sure that each show ends in perfect harmony. 

The rule of thumb is to stick to what you 
know almost always works, and keep music 
flowing that is familiar to everyone. Many of 
the hip-hop songs in this issue's list are also 
found in our "party" category. Some of these 
songs have found a permanent place as party 
essentials and will be staples for years to 
come. The majority of the top country songs 
listed are slow songs and are often played at 
wedding receptions, typically for the bride and 
groom's first dance. We have had many brides 
and grooms tell us that they don't want country 
music played at their event, but then go ahead 
and request many of the country love songs 
we list in our "wedding" category. Like the top 
hip-hop songs, the faster country songs listed 
are party standards also. 

We have focused on only two selected 
categories—country and hip-hop—^to highlight 
the common challenge we face of playing 
a wide variety of music to please a diverse 
crowd. The more diverse the crowd, the great¬ 
er the challenge of pleasing everyone. The 
best advice is to not venture too far on either 
side of the musical road in any one particular 
genre. Keep the music diverse, but stay in the 
middle of the road. Driving the party in this di¬ 
rection will generally not alienate guests, since 
you're playing music that is familiar to a major¬ 
ity of the crowd. Play only a ten to fifteen-min¬ 
ute set of music in one genre and then bridge 
into the next style with a standard party song 
or a slow song or two. 

I've met many people who say that they 
are DJs, What they really mean is that they 
have occasionally pushed play on a CD player 
causing music to come out of a speaker. The 
test of the truly professional disc jockey lies in 
the ability to mix the music and communicate 
with the audience. Everyone wants his or her 
music played next. A disc jockey who can 
effectively guide the requests back into the 
mainstream of the requested genre will be able 
to keep the party flowing smoothly while mak¬ 
ing individual guests happy too.* 
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Back TO Progress! 

By Fred Sebastian 

Computers, DVDs, cell phones as home phones, classic tunes 
remixed as car commercials—oh, what progress has produced I 
For this writer it’s produced an extraordinary appreciation for go¬ 
ing back: back to when we could spend hours listening to music 
instead of learning how to digitally download, store, or retrieve it: 
and back to the excitement of opening that new CD in anticipa¬ 
tion of the purest sound quality, instead of finding a new download 
gadget the size of a deer tick that stores seven billion songs and 
delivers sound slightly better than transistor radios of the fifties. True progress can only hap¬ 
pen by looking back at the best we had. So here’s a look back at a variety of great CD com¬ 
pilations, most of which are now out of print and in limited supply, making them important 
complements to any DJ music collection. 



call A.VI Sebastidn at 

(5?3)/3l-»90 


Anyone with an ear to dance radio and within listening distance of a major city is probably 
familiar with KISS Radio, a leader in dance broadcasting. KISS ANTHEMS is a two-CD 
compilation endorsed by KISS-FM as the ultimate club collection. It features hot club dance 
tracks from 1989 through 1997, Though the names of some may not be familiar, the sound 
is definitely popular club dance floor fare. Most of the 36 tracks are radio cuts, though it also 
includes several hard-to-find, original, full-length, extended versions of top dance tracks. 
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with E-Z Fold portable " 
projection screens from 
THE SCREEN WORKS! 


> dances 
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CHICAGO ★ AMSTERDAM 
toll free 800.294.8111 
davidh to- thescreenworks.com 
www.thescreenworks.com 
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S«HI 

Scared 

SLACKER 

BoinSIpiy 

UNDERWORLD 

Not Forgotten 

LERFIELD 

YoaGodlwLovt 

THE SOURCE VWCANDI STATON 

My Love Is Deep 

SARA PARKER 

Ttefimk Plwionwia 

ARWANOVAN HELDEN 

Giv Me Luv 

ALCATRAZ 

Higher Sraif of Consciousness 


Keep On Jumpm (Ofig. Unreleasad Edit) 

TODD TERRY W/ MARTHA WASH & JOCELYN BROWN 

Ctime 

ORBdAL 

PJayng with Knives 

BIZARRE INC. 

Sound of Eden 

SHADES OF RHYTHM 

Go 

MOBY 

La Luna "95 

THE ETHICS 

Groovebird 

NATURAL BORN GROOVES 

Do You //ant Me 

FELIX 

Le Voie Le Sofeil 

SUBLIMINAL CUTS 

The Differenoe 

FUNNY WALKER 

Push the Feeling On (The Dub Of Doom} 

NIGHTCRAWIERS 

Tears 

FRANKIE KNUCKLES 

Beautiful People 

BARBARA TUCKER 

Reach 

LIL MO’YIN YANG 


...and more 


The '60s and '70s were fertile times for 
music. During this time, soul music rose 
to popularity. It gave a voice to, and cel¬ 
ebrated on many levels, the black experi¬ 
ence in the US. It also enriched the world 
with inspiring musical stylings, from the 
Motown sound of the '60s to the beats 
of funk and disco in the '70s, which con¬ 
tinue to influence the music world. THE 
GREATEST SOUL ALBUM OF ALL TiME 
may be a bit strong for a title, but a great forty-song, two-CD com¬ 
pilation of classic soul it certainly Is. 


You Are Eveiything 

MARVIN GAYE w/ DIANA ROSS 

Rock Me Tonight 

FREDDIE JACKSON 

Ain't No Sunshine 

BILL WITHERS 

How 'Bout Us 

CHAMPAIGN 

We & Mfs. Jones 

BILLY PAUL 

Cherish i 

KOOL&THE GANG 

Gotta Get You Home Tonight 

EUGENE WILDE 

Juicy Fruil 

MTUME 

Your Body's Callin' 

R'kaLY 

Body Talk 

IMAGINATION 

Always 

ATLANTIC STARR 

Shake You Down 

GREGORY ABBOTT 

Streetirfe 

THE CRUSADERS 

Rock Wifcha 

BOBBY BROWN | 

1 Want lo Get Next to You 

ROSE ROYCE 


...and more 




Moderators* Entertainers 




The MOBILE BEAT DJ SHOW is always 

searching for new and creative 
topics for educational sessions 
and entertaining presentations for the 

DJ ALLSTAR SHOW! 

For info on becoming an Altstar 
call Jim Johnson at 800-590-63^14 
Pfease send Seminar ideas to Mike Buonaccorso: 

mb@mobilebeat.com 
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Revolutionary Flat Panel Speakers 



Complete System w Integrated Amp 
ntightnspeakers.com (508) 830-0293 



































































































Every DJ should 
recognize the im¬ 
portance of spicing 
up performances 
with sound bites, 
entrance themes, 
etc. One effective 
and amusing way to 
entertain the crowds 



and break up the monotony is to use famous 
cartoon themes. TOON TUNES is a double-CD 


compilation of fifty songs and themes from popu¬ 
lar cartoons both old and new. An easy way to 
add some unexpected fun to many events. 


DRY MOUTH 
CITRUS 
SPRAY 



• SINCE IB47 • 


DRV MOUTH 
LOZENGES & SPRASS 

Instant Moisture for OJ's on the Go 





DRY MOUTH 
MENTHOL 
SPRAY 


DRY MOUTH? 
HELP IS HERE! 


Popeye The Sailor 
Tom & Jerry 

The Woody Woodpecker Show 
Howdy Doody 
Cajsader Rabbit 

Ruff and Reddy (Main Title and Sub-Mam Tltte) 
Huckleberry Hound (Main Title) 

Quick Drav; McGraw (Main Title) 

Fractured Fairy Tales 

Peabody's Improbabla History 

The Flintstones (Main Title: “Meet The Fiinlstones") 

Felix the Cat 
Yogi Bear (Main Title) 

Snsgglapuss (Syndicated Titles with Sub-Main and 
End Titles) 

The Buliwinkle Show 
Dudley Do-Right 

The Alvin Show Theme (Opening) 

Beany And Cecil 

Wally Gator {Main Title with Sub’Main and End Titles) 
Lippy the Uon fil Hardy Har Har (Main Title with 
Sub-Main and End Titles) 

The Jelsons (Mam Title) 

Top Cat (Main Title) 

Magilla Goiilla (Main Title] 

Peter Poiamus (Mam Title) 

Jonny Quest (Main Title] 

Underdog 

Peanuts ("Linus and Lucy") 

Gigantor 

Space Ghost (Mam Title) 

Go Go Gophers 

The Atom Ant Show (Main Title) 

The Secret Squirrel Show (Main Title) 

George of the Jungle 
Super Chicken 
Sp/derman 
Speed Racer 
The Banana Split 
Adventure Hour (Main Title) 

Dastardly & Muttley in Their Flying Machines (‘Stop That 

Pigeonr) 

Josie S The Pussycats (Main Title) 

Pebbles & Bamm Bamm (Main Title) 

The New Scooby Doo Movies (Main Title) 

.*.and more 

For full track listings or availability on any of the 
CDs in Music News, visit www,HitMusicb2b.com 
or call A.V.C. Sebastian at (973)731-5290 


DRY MOUTH 
CITRUS 


LOZENGES 



Over 20,000,000 people suffer from 
Dry Mouth as a result of stress, 
medications, chemotherapy, radiation, 
diabetes, asthma, Lupus, Sjdgren's 
Syndrome,smoking,aging and AIDS. 

Thayers® Dry Mouth Lo/engei & 

Sprays are all sugar-free, a necessity 

for people with dry mouth. 

*Th€iM pmckjcH w*r9 m jfie 2002 toc^ of Sou/Awordt 
£ CoufiRy Music Awards giR bodaii* 


Available af your hsom hod store 


Thayers^ • PO Box 56 • Westport, GT 068B1 
Telephone (203) 226 0940 • Fax (203) 227 8183 
e-mail: Hthayerco@aol.com • shop online @ www.thayers.com 



Your source for a complete 
computerized system. 


Rackmount 2U Computer Case 19”w x 17.5”d $295 
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AT YOUR SERVICE: 


NEW MUSIC AND VIDEO 

Want to get ahead of the game and get new music before it hits the North 
American radio waves? ERG (Entertainment Resources Group) has added 
Nu Import Traxx to its extensive line of subscription-based music and video 
services. Now at Volume 6, Nu Import Traxx could provide you with just 
the edge on dance music you may need to satisfy your more cutting-edge 
audiences. At press time, this latest issue featured the frrst available version 
of a sure-to-be-a-hit song, ‘Changes,’ by Kelly Osbourne, featuring her 
legendary father, Ozzy. Go to www.ergmusic.com for complete track listings 
and more info on ERG'S services. 

TM Century (www.tmcentury.com) has launched two new formats: 
PrimeCuts Dance and PrfmeCufs Smooth Jazz. An evolution of the 
HitDisc D, TM Century redesigned the look of the disc and insert to match 
the format of the PrimeCufs discs. PrimeCufs Dance will provide the hottest 
dance hits and is perfect for DJs and clubs. 

PrimeCufs Smoofh Jazz was developed to satisfy an overwhelming 
DJ demand for new smooth jazz music. Similar to the company’s other 
recurrents, it is guaranteed to provide at least six issues per year. The disc is 


formatted by tempo—slow, medium 
and fast. 

It will be geared towards 
Mobile DJs who need 'mood' music 
for banquets, meals at weddings, 
cocktail hours, etc.,' explained Dave 
Foster, Music Director at TM Century. 

Promo Only has released Urban 
Mix Video, Volume 2, the newest in 
its line of specialty DVD music video 
compilations, hot on the heels of the successful MTV2 Monsfer Mx music 
video show (airing daily on MTV2 from 4-5 pm EST). It features the same 
exclusive Promo Only-produced, beat-mixed, hip-hop videos that have made 
the groundbreaking MTV-program an instant sensation. 

Featuring 36 chart-topping videos, Urban Mix Video, Voi. 2 offers a 
seamless, non-stop blend of the best of 2003. Songs include: "P.I.M.P" by 50 
Cent, ‘Baby Boy" by Beyonce, "Hey Yal’ by Outkasl, "Stand Up" by Ludacris, 
“Right Thurr” by Chingy, and more. Complete track listings are available at 
www.promoonly.com. 





Products by Ac-cetera, Inc.: 
MIC-EZECS), RUBBER-NECK®, 
LUMIN-EZE^M G CABLE-WRAP^^' 


Le^Mini mounted cm CD case 




Visit our web site! 


Le-Mini 


www.ac-cetera.com 

Toll Free: 800-557-3491 • Fax: 412-344-0818 



Welcome to The Digital DJ Age! 

The days of carrying hundreds 
of pounds of CDs and equipment 
are quickly coming to an end. 

Why risk theft, skips and 
scratches? 

It all starts with reliable and 
affordable equipment And 
DJ RAK makes it easy. 

DJ RAK is the lightest weight 
all-in-one rack mount 
DJ, KJ, VJ system in the world - 
it weighs only 60pounds! 

Add a pair of powered speakers, 
and setup and tear down in 
less than 5 minutes! 

DJ RAK runs ALL DJ,KJ,VJ,and 
intelligent lighting Windows based 
software. Just inregine all the amazing 
things YOU could do with DJ RAK! 

Our systems will allow you to do what you 
do best-ENTERTAIN. 

For more information, system specs, pricing 
and a dealer locator, visit vvww.djrakxom or 
call 860-295-8681 today. 
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indicate how many tapes of each selection you are purchasing in the space provided. 


BAR MITZVAHS 

1. _ The Mitzvah Connection I 

2. _ A-B-Cs for the Bar Mitzvah DJ 

3. _Bar & Bat Mitzvahs 

THE BASICS 

4. _DJ 101: Parti 

5. _DJ 101: Part 2 I 

6. _Ten Steps: Starting & Operating a Successful DJ 

Service 

70. _ Raising Ihe Standards 

DANCE AND DANCES 

7. _School Dances 

8. _ Kids From 2 to 22: Parties, Dances, Special Events 

9. _School Daze Dances 

10. _Dance For DJs: From A to Z 

11. _The Video Dance Party 

12. _More Than the Macarena: Latin Music 

PERFORMANCE 

13. _ Mobile Mixing: Yes You Can! 

14. _More Mobile Mixing 

71. _ Music Programming 

WEDDINGS 

15. _ Finding the Bride 

16. __ Wedding Performances: The Finishing Touch 

17. _ Wedding Receptions: Control! 

18. _ Wedding DJ Supersession 

72. _ Weddings: The Right Stuff 

BUSINESS OPERATIONS 

19. _Getting Your Price: Part 1 

20. _Getting Your Price: Part 2 

21. _Increasing Your Profits 

22. _Increasing Your Profits. Part II 

23. Developing Your Entertainment Team 

24. _99 Ideas for ’99 

25. _ Problem Solving Forum 

26. _How to Expand Your Mobile DJ Operation 


27. _ Single Operator Forum 

28. _Single tor Life: The One Person. Operation 

29. _Single Operators: How to Survive Large Companies 

30. _ Multi-systems: Options & Ideas 

31. _ Working With the Competition 

32. _ Beating Burnout 

33. _ Organization 

73. _Hidden Secrets of Business (2 tapes for the price 

oil!) 

74. _ The Biz: From Little Extras to Crisis Management 

75. _ DJ Problems: What Would You Do? 

76. _Difficult Sales: Get the Edge 

MARKETING 

34. _ McKay’s Marketing Megamix 

35. _ Buzzwords: Corporate Proposals 

36. _ Nev/sletters, Printed Materials, Keeping in Touch 

37. _Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

40. _ It's More Than the Music: Magic & More 

41. „ Beyond DJ: Props & More 

78. _Games: Not Just For Kids Anymore 

LEGAL/TAX 

42. _ Taxes & Bookkeeping for DJs 

43. _ Legal Contracts, Contractors & the Competition 

44. _ Legal & Business: BASIC 

45. _ Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. _ Payroll & Taxes 

48. _Legal Warfare: Boot Camp For DJs 

79. _ From Copyrights to Contracts 

80. _ Legal Nuts & Bolts 

TECH 

49. _ Tech Support: The Speaker FAQs 

50. _Understanding Your Sound System 


51, _ Audio Troubleshooting 

52 _ The WOW Factor: High-End Toys 

53 _ Tech Tips & System Design 

54. _ Tech Talk: Bi-aniping, Tri-anping 

55 _ Lighting & Special Effects For the 21 si Century 

56. _ Lighting From A to Z 

57. _ Robotic Lighting, Design. Dichroic Colors 
58 _ Soundcheck: Can You Hear the Difference? 

81. _ Understanding Your Sound System, Pari 2 

82 „ Beyond the CO: The Fufiire is Nov/ 

83 _ MP3 & Nev/ Technology 

84 _ Hands-On Tech Workshop 

KARAOKE 

' 59 _ Karaoke Koncems: Pari t 

60. _ Karaoke Koncems: Part 2 

61. _ Karaoke: Alive & Grov/ing 

62. _ Target Marketing For Karaoke 

85. _Adding Karaoke as a Prolit Center 

86. _ Karaoke Promotions 

SPECIAL INTERESTS 

63. _ Making Money With Tnvia, Nostalgia & Reunions 

64. _ The Over 40 DJ; In For the Long Haul 

65. _ Women in the DJ Industry 

66. _ The Mobile DJ & Music Promotion 

67. _ Video: All Aspects 

68. _ DJ Association Foium 

69. _ Be All That You Can Be 

87. _Club DJs: Tips & Topics 

88. _Latin Music: The Market & The Mix 

89. _ Country DJ Round-Up 


PRICE PER TAPE: 

1*5 S8 ea, 

6-20 $7ea. 

21-40 S6 ea 

over 41 S5ea, 

If of lapes_X S 

price ol tape 

Please add S & H’ 


Total amount due = 

Please fill in the required information 
and mail this form, with payment, to: 

Mobile Beat Magazine 

PO Box 309 • E. Rochester. NY 14445-0309 
or tor credit card orders only, 
call (585) 385-9920 or lax this lorm: (585) 385-3637 
or order online: www.mobilebeal.com 


NAME_ 

ADDRESS_ 

CITY___STATE_ 2 1P_ 

PHONE_FAX_ 

CARD #_EXP. 

CARDHOLDER'S NAME (please print)_ 

CARDHOLDER'S SIGNATURE_ 


add{$ 3 s/ll) to total 
{$ 5sAi} 

($ 8 s/ll) 
(SIOs/li) 


Uak« cne(;ks gr nioney Ofdcrs payable to Mobile B'lat F.l-ija/ine 
PAVABLE IN US FUNDS ONLY 







































































SINGAIONG ESSENTIAIS 


Virtual 

Vocal 

Cavalcade 

By Jammin’ Jim Kerins 


PCDJ KJ software from Visiosonic drops 
mobility and performance power into your laptop 


he older I get, the lazier I get. That’s why, when I 
I heard about Visiosonic's new karaoke software, I got 
I excited. If I could get all of my karaoke songs into my 

I laptop computer, and not have to drag a player, crates 

full of CD+Gs, and heavy TV monitors, you might soon see all 
of my old gear for sale on eBay. 

Building Computer Confidence 

Certainly, if you’re familiar with my other reviews, you know that 
1 am a hardware kind of guy-speakers, amplifiers, and mixers. 
You know, stuff that you can hold in your hands with knobs that 
you can tweak. I need tactile sensations. However, I have seen 
OJs with laptops at parties and weddings, and they have noth¬ 
ing but good things to say about the technology. In my previous 
experiences with older laptops, I was always concerned, think¬ 
ing, “What if that little hard drive dies?" 

Fast-forward to today. I have used Firewire and USB hard 
drives with my video editing system, and they are awesome. 
They are cheap enough and big enough that it is now practical 
to back up all of your files (i.e., MP3s) onto these super-cool 
storage devices. So when the big cheese (Dan the Editor) of 
the magazine told me he needed PCDJ KJ software reviewed, 
it was the only provocation I needed to run down to [fill in the 
blank with your favorite local mega-electronics store] and buy 
myself a new Sony Vaio, loaded with a half-gig of RAM, a P4 
2.8GHz processor, and a dual-display Radeon graphics card. 
(See sidebar for PCDJ KJ’s minimum operating requirements.) 
If the endeavor were to go horribly wrong, I still had two weeks 
to return the computer. I love capitalism. 

Filling the Virtual Rack 

The software can be ordered from the PCDJ Web site (www. 
pcdj.com) as a download or a boxed version. I chose the down¬ 
load, for instant gratification. The KJ software can be used 
as a stand-alone product, or as a plug-in for PCDJ FX, using 
Visiosonic’s new VRM modular technology. [See the review of 
PCDJ FX in the January 2004 issue of Mobile Beat (#85, p. 4) 



for more on VRM. -Ed.] I opted for the full package, as this 
enables a few more interactive features. 

I found the download simple enough, however, under 
the guise of software security, you’ll need to be connected to 
the Visiosonic server in order to get your registration code. 
This does a number of things: It keeps your computer geek 
friends from stealing the software on the 'Net (thus making 
you mad), it keeps prices reasonable, and it keeps software 
development going. I had a few minor problems installing the 
software, but when I made a quick call to Visiosonic’s tech 
support, in less than three minutes I had a real, knowledge¬ 
able person on the line. He solved my self-imposed problem 
within just a few more minutes. Hooray! Customer service is 
still alive. After successful installation, I printed out the online 
manual and followed the instructions to set up my computer. 
Easy enough. 

Getting Loaded 

To get completely up and running, I needed to create some 
MP3+G files. Luckily, just before I commenced my review, the 
developers added karaoke graphics capability (the +G part) 
to FX's built-in MP3 ripper. 

One of the greatest fears I had about ripping thousands 
of songs into my computer was the daunting task of having 
to manually enter all of the artist’s names, song titles and 
other information. Thankfully, the software has a self-launch¬ 
ing connection to an independent Internet database site. An 
impressive 95% of my songs magically appeared with their 
full information in the ripper window. I was amazed. You can 
also manually enter, and edit track info. The manual also of¬ 
fers ideas for creatively managing and categorizing your song 
files. 

I was able to rip 128 songs at the default setting of 160 
kbps, while consuming just 700 MB of disk space. This ex¬ 
trapolates to about 1,800 songs on only 10 GB of hard drive 
space, but your results may vary. At this compression rate, 
the songs sound pretty good through my sound system. {It’s 
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usually the singer mucking up the sound 
quality anyway.) 

Singing in the Digital Domain 
Throwing caution to the wind, I toted my 
not-yet-paid-for laptop, loaded with KJ 
software and tons of tunes, to my Thurs¬ 
day night karaoke show. The software 
works just fine with a standard video card, 
however, if you want to exploit its truly 
professional features, you need to have a 
multi-display video card. My laptop's card 
was ready. For my show, I brought a 15- 
inch LCD monitor. This allowed me to view 
the karaoke and DJ players on my laptop, 
while sending Just the karaoke screen to 
the other monitor for the singers. Plus, I 
was able to hook up the club’s televisions 
with the TV output on my laptop. So cool. 

Connecting my laptop audio output to 
a channel in my board was as simple as 
plugging in one stereo cable (mini to RCA). 
This gave adequate sound quality, how¬ 
ever a more robust sound card, or even an 
external USB sound card would provide 
better sound and expanded output options, 

I fired up the PC, and we were ready to 
rock. 

Mary to the Stage, Please 
The PCDJ FX Record Case window is 
where you access all your files. You can 
search alphabetically by artist, title, or 
other parameters. The keyword search 
is great—all you have to do is type in a 
word or phrase, and it automatically finds 
the song. Loading the track is as easy as 
drag and dropping into KJ’s player window. 
There’s also a window for singers on deck. 
You simply type in the singer’s name and 
click on the song. When it’s their turn, you 
just click to load the singer. Or you could 
click on the Kamikaze button. (Is that WW 

II fighter plane logo on it politically cor¬ 
rect?) This feature randomly selects a song 
from the database for the darir>g singer. It 
certainly could spice up the night. 

Looking Around the VRM 
The software player appears and performs 
like any hardware karaoke player you may 
have used before, plus it has some cool 
extras. All of the standard controls and 
indicators are present: play, rewind, cue 
points, counters, and track info display. 
When used in conjunction with PCDJ FX, 


you can set the D J player to play a regular 
track once the karaoke singer is done, 
thus avoiding potential dead air. 

Straightforward audio controls include 
volume, three-band EQ, and nice VU me¬ 
ters. And KJ can not only change the key in 
half steps, as with most karaoke machines, 
but it can also speed up or slow down the 
track without changing its key. Both fea¬ 
tures can be used simultaneously. This is 
great for when Mary complains that her 
song is too slow anrf in the wrong key. Now 
you can speed it up, drop it into her bari¬ 
tone range, and get her off the stage, with¬ 
out ruining the sound of the backing track. 

Extra Visual Stimulation 
A lot of fine-tuning can be accomplished 
in the configuration editor. This box al¬ 
lows tweaks to file management, tempo, 
key-span, timing for auto-launching the DJ 
players, and even color and font choices 
for the karaoke screen. Normally, KJ dis¬ 
plays (on all the club’s TVs, with the right 
video card) who the next singer is and 
what song they're singing. So, now hope¬ 
fully I won't have to call Mary’s name 50 
times. Another hidden gem is the ability to 
replace the default PCDJ KJ output screen 
with a bit-map of your own creation. Now, 
whenever there isn’t a singer on-deck, the 
output screens will show my company's 
name and logo. 

Jammin’Jim, Software Karaoke Guy? 
After using this system on several gigs, I 
was impressed at how powerful and sim¬ 
ple it was to use. It made finding songs, 
organizing the singer list, and controlling 
the audio amazingly easy. It cut my work¬ 
load in half, and actually made hosting 
more fun. I now have more time to talk to 
girls at the bar, and tell them what great 
singers they are, while the PCDJ KJ practi¬ 
cally runs itself. 

Running the software on a modern 
laptop, it demonstrated amazing stability, 
with no problems whatsoever. The idea of 
putting my entire CD and karaoke collec¬ 
tion on one small machine and accessing 
it with software now actually makes sense. 
Certainly, the karaoke software is a fine 
stand-alone program, however, combining 
it with PCDJ FX makes it a complete DJ/ 

KJ entertainment package. • 
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Online • www.mobilebeat.com 
/ Telephone • 585-385-9920 (m-f 9am-spm et) 

8 Fax • 585-385-3637 

at) Mail * Mobile Beat Magazine - P.O. Box 309, E.Rochester, NY 14445 

Personal Information 


Name 


Company Name 


Address 


City 


State 


Zip 


Telephone 


Fax 


E-Mail 


Payment Information 




1 




•Credit Card: VISA AMEX MC DISC 

(Circle One) 


Credit Card # 


Exp. Date 


Cardholder's Name 


Cardholder's Signature 


Or enclose check or money order (payable to Mobile Boat) 
Refund Policy (tor non attendees only): Must be In writing 
ond include proof ot poyment (less $10 processing fee) 


Conference Passes & Fees: Note: Mobile Beat reserves the right to resMct or prohibit 

(Fees are per person) photography and/or videotaping at any show event. 

Check desired pass below: 

»»»»>»» 

thru 6/18/04 

after 6/ 18/04 (Onsite) 

All Inclusive Pass: M-T-W 
(Seminars, Exhibits, Parties) 
June 28-29-30 

»»»»»»> 

$179 

$225 

Exhibit Hall Only: T-W 

Exhibits Open 

June 29-30 

$60 (On Site $35 per day available only at the door) 


REGISTRATION AND BADGE PICKUP BEGINS AT TPM, SUNDAY JUNE 17 



southwestcom’ 

Air Tiavei Discount 
Southwest Airlines 
800-433-5368 
(Ref# L0303} 



AJI events are at The Ratiisson 
Universal Hotel Orlando 
800-327-2110 

Special Mobile 
Deaf Rate ^ \ j ^ 

S89 per night j \ 

thru June 7 M 



Brought to you by Mobile Beat - The DJ Magazine 
For up-to-date show information check our website at: 


www.nnobilebeat.conn 
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DJ Spot 250 with case 
The Conceptf DMX with case 
LE,D, Curtain back drop 
The LSC DMX Programmer 
Vetocity Duat CD Piayer 
Mister Kooi 


B-52 

IN U.S>- 


Matrix 1000 speakers 




The XPB-1600 Amp 





MULTI-CART, 


The R-12 MuUi-Cart 


S '/A'jJ;!;];! 

EMX500Q~12 powered mixer 


1HE 


SCREEH 

WORKS 


A-A 


The 6‘ X 8' E Z Fotd 


sound, vision, sou! 



The 4H-D350 headphotiim%^ 
DND 4000 Dual CDP 


The CDJ-800 digital vinyl turntable 
The HDJ-1000 headphones 



Hot Video DVDs 
The VA3 Video 
Monitoring System 
CD Subscription 
Video Classics Set 



The DMX-6 controller ,DJ Squeeze 
3D Magic, Omega 2, DMX Cables 




The RE-2 Auto-ClearScan^*^, 
XLR Mic 


One Year ADJA 
Membership 



The SEQ SOS 


The ISIS 1-82 speakers 


$700 web shopping spree 
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GREAT RATES f-or dealers and DIs: Just $65 per 
column inch (call for specs). For more information, 
or to place your ad with Visa, Discover, AmEx or 
Mastercard, call 954-97 3-3 5 5 5. Ad design is 
available: call for races. 
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We REPAIR SPEAKERS! 


The Speaker Exchange 

26 years Reconing/diaphragms 

800-849-6972 

www.speakerex.com 



TM rtMm m TWf PBwc. ^ 

Try it FREE 


Create your own DJ Database using 
MusicMagIc, Designed by a DJ, for a DX 
Fast Searching, Easy Data Entiy. Minimal 
Typing, Create Playlists printouts, jewelcase 
labels and much more. 

Seen at The 

Mobile Beal Show 2004 

UltraSelect Software 

www.musicmagic4u.corn 

(631)821-7980 


DJ Manager™ Software 

The best way to manage 
your events, clients, 
music, and money. 

Download 60 day free trial 
from www.dlnigr.com today! 



T«I:62US1.2720 


(j>} Dowdfen 


k- -in 


FULL-COLOR 


#«« 


n/id 

in; 


Designed 

Printed & 
Shipped 

toyotirdoori 




for free b-usiness carcf sampler e mait; 
limpletOidowdledesig ri.com 


Buiincis Cisrd Portlelieat: 



77if gfVfTtest j^ame dwH' for mobile enferiainers evvrl 

% Ail the sighh etnd sounds of ihe real Jeopardy! gimiL 
because if is licensed by the producers of Jeopardy! 

• VVi're/i?$5 contraUer for die Imst and players. 

• You can have up io 30 players by usinji adduionai 
scoreboards! 

# Use our games or it's supt^r easy to design your own! 

# Co/npacL rugged and super quick to set up. 


This game was the hit of the Orlando Mobile Beat .S7;o>v... 
CALL AND ORDER YOURS TODAY 


Mobile Jeopardy! 1213 Sherman .\ve #351 Madison, WI 53704 
www.inobilejeopardy.com 1.800.924.1357 Fax 608.241.9092 


The Very Best Way 
To Clean Your Vinyl 



908-754-1479 

www.kabusa.com 


Randy Barf left Presents 

ID* ^IfTN < r! nud/ 
ht r Afi i.^ 

help LiU) 

pr r fr.rr;) ,,j, r- hff/hWr* ^ 
rrrfT ti mm - ttn /irrrre in/o *»ft the ^0 

f ,, .SfrAjjtp?r Smes visit: | j 

iviv'\v«prr mic re nte rtai nmentij^gii^ 




Education, Networking and Support! 


Join the American Disc Jockey Association: 

♦ Save Money! 

♦ Increase Profits! 

4 4-color marketing included with membership. 

4 Your Company Listing on the ADJA National Web Site! 

Get the Best DJ Insurance Policy Anywhere! 

The ADJA member discounted Group insuronce Policy 
is the only OJ Equipment Policy with the some underwriter 
since 1997. 

Coverage Includes: 

9 Liability 9 Unattended vehicle coverage 

9 Equipment 9 Loss of CD's and other medio 

Find out more about the ADJA group policy, for members and non¬ 
members, offered through RV Nuccio by visiting: wmv.rynm/oxom. 



Become a member today! 

Visit our website for detailed information and membership application. 

www.adja.org 


ADJA 9 2000 Corporate Drive #400, Ladera Ranch, CA 02004 9 888-723‘577e 9 www .adja.org 
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BOBBY MORGANSTEIN PRODUCTIONS presents 


co 


*30 


THE COMPLETE WEDDING PARTY CD A 


$20 



rh/s 2 CD set features over 20 new and y 2 

rem/xed wedd/ng songs, p/us some c/aWc mL 4 

arrangements that are sure to add a unique 

f > 

style to any wedd/ng. From processionals 
through party closers, these high quality^ 
tracks will take you from the beginning 
to the end of any wedding celebration. 


A 


The BMP “How-To” Video Series is NOW AVAIUBLE on DVD 

Check out our website for huge discounts/ 


$30 
Each 


DVD #1 • Basic Production 

* , 

i I 

Dl^D #2 - Contests 
DVD #3 - Full Production 
DVD #4 - Party Dances 
Dl^D #5 - Creative Games 


DVD #6 - Creative Games 2 
DVD #7 - Party Dances 2 
DVD #S - Party Dances 3 
DVD #9 - Party Moves 




800-355-8288 www.bmpcd.com 



Professional DJ Business Software 



SAVE 40% off with Coupon Code "MOBILEBEAT" 



'4UUI FROOBCTS • OH RiSBlTS 



a music 7 



800 


The Source! 

7i7.513.472 


I HE N ATIOWS 
LARGEST supplier 

of CDs anti viiivl 
for moliile and 
niilhlciiib DJs. 

• Same day shipping 

• Huge inventory 

• Secure online 
ordering 


On yoHP ripst $00 irier 

Mfiltii t«ii "WIOI- ilHM or M tiB 
ihoai Willi ir«iriB|. ftiw ciattwifi i 



The Source 

» OJ Music Supply 

''iAiww.thesourcetarmusic.com 


music 

DISTRIBUTOR 

Specialists In Various Artist CD 
Compilations (Wholesale) 

ALL 

HIT MUSIC 

CD 

COMPILATIONS! 

All Styles Of Music 

Original Artists 

For Every Occasion or Setting 

DJ Specioffy CDs 

As Seen On TV! 

Imporh' Closeouts 

Club & Dance RemiKOs 


r 

Domestic 

Imports 

Specialty 

A.V.C. Sebastian 

(973) 731-5290 — W. Ordngm, NJ 
email: avcsebaitlanamsn.cem 

www.HlTMUSlCb2b.com 

BuyilHilMusicli2b.coin 


WANTED 

' ^S^FtyERS"' 


DJ RECORD COLLECTIONS 
Disco • Rap • Soul 
House * 12" Singles • Albums 

Ml travel for large co//ecf/ons 

Buy • Sell • Trade 
• Want Lists accepted 


2ist Cennirv Music 



1-800 


mural 

846- 


9501 


(201)641-6610 * tax (201)641-9309 
www.21centurymusic.ccxn 
e-maiL sales§2 /cenfirrymus/c com 


> Lowest Prices 

• Highest Quality 

• Fast Tunuround 


Staitins At Only $99 
Color Busines Cards & Postcards 
Flyers, Brochures & Sell SheMs 


www.SameDayFlyers.com/mb 

1.888.441 .PRINT 
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it7£J'can offer complete 
sfKiMr productions wills this eitcitlng 
game siww enlertalnmefil system' 

Originai ^ J t 

uAJn: SnoMmxiAi. 

— Digital Scorekeeping S Sound Bffects 

— Lightalng’FaMt Electronic Lockout 

— Dogged end Portakte * Oulck Set Up 
^ U$e Our Games or Design Your Own**. 

Manufactured and distributed by Creative Imagineerlng 
4153 5W 47lti Avenue. #146 / Ft Lauderdale. Ft 33314 

800-644-3141 954.316-6001 

Fax 954^315«6005 / www.garreshowmaniaxom 

Ask about Waits Balia ana our ecotiomtcal 
MiithGame Show S^sfent, toot 
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SOFIWARE^HARDWARE^CREEKS 
FOR THE ADVANCED DJ 


•iWF"tfPROQJfK.COH 


I • 


nr*; c^i 


SINGERSISSSS^. 

UhHmltedFree Backgrounds 
from Original Stenderd Recordings! 
Thompson M>ca/ BlMnat^^ 

V&4 Free Brochure/Dtrrto 

24 Hour Deffto. Info Uni# ^ 

(77V}4B^2dd5 Bi3i ^ ^ \ 

U Sound Dipl MB TSeOLTPvkMay ythorfo.i^300SB 
WWW, V€>CMiEifmittator,cor¥ilff,o/MB 

Bolter TIuin Karaoke for Over 2S Venre/ 




GOT INSURANCE??? 


NO SSSSSSSSSS DOWN 
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Newest mother/son song 
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DJutilities .com 

800^669-3123J 




Mai Price 



95 + s/h 


The #1 

Guide 

for profit minded OJs and 
Entertoinment Services 

Spinnitt‘2000exp\a\ns in detail:' 

•PRO SOUND AND LIGHTING EQUIPMENT 
•MIXING TECHNIQUES 

•ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 
•PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 
•MANAGING A DJ SERVICE 
•TRAINING DJS • CONTRACTS 
•ADVERTISING YOUR SERVICE • GETTING JOBS 
•AND MUCH MORE! _ 

For Visa/Mastercard orders 

contact us at spinnin2000.com 

_ or call 800-892-4060 _ 

MAKE MORE MONEY & 
HAVE MORE FUN! 



Since 1982, Mobile Beat's 
Musicologist Jay Maxwell has 
tracked audience response to 
thousands of songs.Th is book lists 
over 1,500 of the most requested 
songs of all-time. Each listing 
includes the title,artist,year released 
and the BPM (where applicable). 
Plus, for your convenience, the entire 
list is sorted five ways: alphabetically 
by title and artist, category, 

BPM count and year! 


Categories include: 
Alterrrative/Modern Rock 
Big Band 
Disco 1970-79 
Dance 198(^89 ' ' 

Dance 199003 
Fast Country 
Rhythm and Blues/Rap 
Reggae 

Rock and Roll 1970-03 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-03 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 


Now available ON DISK for just $9.95 additional! 

To Order: With Visa or MasterCard - Call 565-385-9920 or send 
check Of Money Order for $59,95 (ineJudes shippping) lo: 

PSWCDT Music Guide, c/o Mobile Beat Magazine 
RO. Box 309, East Rochester, NY 14445 
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ockey Equipment & 


Th€ Most 
ComprshEnsive 
Supplier of 
Stat€-of-th€-Apt 


Equipment Lighting 
and Special Effects. 



AUDIO I 




i LIGHTING I 




STORAGE & CONSOLES 




DJ REFERENCE MATERIALS 




ACCESSORIES 


MUSIC t 



KARAOKE 



Your OnE-Stop DJ Shop 

for all your 
DJ Equipment needs. 


Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 


www.silnrlllglit.ciin 



or call us toll-free: 

(888) 678-2IIS 

Phone (480) 539-5588 
Fax (480) 539-B5S5 
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O ver the years, my partner and I have done well over the sheets. I finally decided to make an announcement about the 

2,000 events, but nothing prepared me for one particu- problem. 

lar night, A last-minute call had come in for a 200-per- Soon after that, an Instructor went to the group and asked who 
son, high school ROTC graduation celebration at a local had done It. A female member of the troublesome table returned 
hotel. With a bunch of military bases in the area and a large number one ripped page of the request book, which she said she had found 
of ROTCs in the surrounding high schools, we had done many of on the floor. The group then left the ballroom. After about 20 min- 
these events in the past. Even though the attendees are teens, they utes, I was beginning to think they had left for good, but suddenly 


are usually very disciplined. 

Most of the time I work with an assistant, but he already had 
plans for that evening. I made the fateful decision to do it alone. 

I arrived early, got set up, and placed a table for requests next 
to my gear. Then I joined in the rehearsal for the flag ceremony, a 
usual part of these events. During 
that time, the person In charge 
of the event informed me that no 
rap or vulgar music was allowed 
that night. I explained to him that 
certain popular songs, like ' Who 
Let the Dogs Out," were border¬ 
line rap, and he said those were 
fine to play. But at the top of the 
song request sheet, he wrote in 
big red letters, "NO RAP MUSIC 
ALLOWED." 

The evening started smooth¬ 
ly. with the flag ceremony and 
dinner proceeding flawlessly. Af¬ 
ter dinner, several speakers gave 
congratulations and advice to 
those seeking future military ca¬ 
reers. That’s when things started 
turning ugly. 

A group of teens, who, in 
contrast to the other graduates, 
were out of uniform, started heck¬ 
ling from a table in the back. I 
could tell immediately that these 
kids were going to be a problem. I just wasn’t a 
of a problem. 


tb. 


they returned. Just then a hotel security guard made an announce¬ 
ment: "If one more student goes into the bar, the county sheriff will 
be called to handle the situation..." 

Next thing I knew, the group was suddenly at the request table 
next to me, quite upset that their request sheets were gone and 

that rap music was not going to 
be played. They came up to both 
sides of the DJ booth, pestering 
me to play their music. One of 
the taller, more intimidating teens 
kept saying, "Come on, you can 
play this one," over and over while 
pointing to a CD in my case. I 
didn’t realize it, but this was a dis¬ 
traction for what his friends were 
doing on the other side: grabbing 
CDs. Several songs passed be¬ 
fore they walked away. Then they 
repeated the scenario, with one of 
the girls distracting me while the 
others were busy taking things. 
When she walked away 1 immedi¬ 
ately realized that a cordless mic 
was also gone. This prompted me 
to take inventory to see what else 
was missing. Besides some small 
items, one of my smaller cases 
t full of trance mix music was gone, 
as well as about 6 DVDs from my 
video case. 

I contacted the host and he assured me that he would do 
something about it, but when he and some other administrators 
When the speakers were done, It was time for a couple of went to the back table, they couldn’t get the items back. After that. 




f how much 


hours of dancing. I announced that there was a table up front with 
song lists and a song request book. Immediately people came up 
and filled two pages of the song request book. As I glanced at the 
book to take care of a few initial requests, the troublesome teens 
from the back gathered around my table. They stayed there looking 
at the song sheets for about ten minutes and then all left at once. 


occupants of the trouble table kept coming up to me until the end 
of the event, insisting that they had not taken anything. One even 
threatened me for accusing them. 

The total replacement value for the items stolen was about 
$750, while we had booked the event at a discount rate of $425. My 
partner and I discussed what we could do in the future to make sure 


When I looked again at the song request book, the sheets of other this never happens again. We decided that the music request table 


people’s requests were gone, leaving only a page of rap music re¬ 
quests. I tore out the rap music request pages, then wrote at the top 
of the page that the previous music request sheets were missing 
and that rap music was not allowed. Soon I was being hounded 
by small squads of other students asking me whether I'd gotten 
their requests, forcing me to explain repeatedly what happened to 


should be located away from the DJ stand; that no one should ever 
be allowed behind the stand, for any reason; to limit the number of 
CD cases that are open at any given time; to watch out for similar 
suspicious situations in the future; and, most importantly, to always 
make sure that an assistant is available. We certainly learned our 
lesson—the hard way.* 
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BE REMEMBERED. 


(IT MIGHT HELP YOU 


YOUR NEXT DJ GIG) 






GOOD TIMES, 
GREAT TUNES 


AMAZING LIGHTSHOW! 



an 







amazing 
show with the 
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The Deco 250 produces vibrant 
seamless scrolling colors illuminated 

through 3D textured glass 


Check out video clips of 
the Deco 250 in action at: 
WWW. americandj. com 


. 1 7 vibrant colors 
. 11 3D glass patterns 
DMX-57P or stand alone 


QUALITY, AFFORDABLE & RELIABLE 
products from a company you can trust/ 

/lTTK^c#rt OJ^ ArtgoldS, CA 9O05B UBA Ostrrfuutcd in Canada by^ Sovnide Ot»tr<£itrCion 
Spacif/cat^orrs to change wrthout notice Toil free: 600 2G,SOUND Locat' 4^6,299 OSBB 

" Pnemg m ti S OoHar^t Dealer prico vary E tmoil. adfftfox^Aoundsdist. com 




800.322.G337 / info@americandj.com 

Contact us today for the new 2004 
American DJ CoUector^s Pin, Free Catafog or 
an Authorized Oeaier in your area 
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